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Published  at  BALTIMORE  every  MONDAY 


Home  Economists  and  Grocers  al¬ 
ready  have  requested,  and  distributed 
to  consumers,  364,207  of  these  edu¬ 
cational  pamphlets  giving  interesting 
facts  about  the  construction,  sizes 
and  contents  of  cans.  Every  one  of 
these  folders  is  working  for  the  can¬ 
ning  industry,  aiding  in  the  sale  of 
more  canned  foods. 
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THIS  IS  THE  LOCK-SEAM  BODY-MAKER  FOR  THE  CAMEROH 
300 -PER  MINUTE  LINE  OF  CAN  MAKING  MACHINERY 


3a  Automatic  solenoid-operated  brake  stops  ma¬ 
chine  in  1/10  second. 

4a  Water  cooled  external  solder  horn  for  litho¬ 
graphed,  enamel  lined  cans. 


I.  Faulty  blank  is  quickly  removed  while  solder¬ 
ing  attachment  is  automatically  cleared. 

2a  Flux  is  applied  before  seam  is  formed,  through 
means  of  constant  level  flux  pots. 


OJfie^  ^OJUA  ^ejoJtwve^  aAz  utdiiUcliudCi^  dticMed  in  tfi£>  ^jCfMcfJudtiq.  edUiond.. 


4a  Soldering  Attachments  were  first  built  with  an  inside  horn.  The  cans  were  conveyed 
over  this  bar  through  the  side-seam  soldering,  wiping  and  cooling  operations. 

The  outside  horn,  on  which  the  can  slides  on  its  exterior,  was  then  produced  for  en¬ 
amel-lined  cans.  This  was  because  of  the  danger  of  scratching  the  inside  enamel. 

The  danger  of  hot  contact  between  the  horn  and  exterior  of  lithographed  cans  was  then 
jA  avoided  by  passing  cold  water  through  the  horn. 

Thus,  the  outside,  water-cooled  horn  meets  the  needs  of  lithographed 
^  or  enamel-lined  cans. 
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close  Wednesday,  cover  forms  Tuesday.  Copy  reguired  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter  at  the  Post  Office, 
Baltimore,  Md.,  under  Act  of  March  3rd.  1879. 
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duction  and  speed  up  operations!  The  CRCO  exhibit  at  the 


convention  could  only  show  a  small  portion  of  the  famous 
Chisholm-Ryder  line — but  it  attracted  widespread  attention 
from  all  visitors.  Canners  who  are  equipping  the  CRCO 
way  find  profits  increase  as  improved  methods  lower  costs. 


No  matter  what  the  filling  task — 
liquids,  pastes,  or  semi-solids — 
CRCO  presents  a  King  Filler  which 
will  do  the  joh  better,  faster  and 
with  less  waste.  Send  for  King 
Filler  Bulletin  No.  KF-1. 


CRCO  Corn  Cutter  for  whole 
grain  and  cream  style.  Makes 
the  cut  conform  to  any  shaped 
ear,  regardless  of  irregularity. 


The  CRCO  Wheeler  Single-Head  Ro¬ 
tary  Corn  Cutter  for  whole  grain  or 
cream  style  corn  employs  but  a  single 
head  for  cutting  and  scraping— deliv¬ 
ering  a  superior  product,  free  from  cob 
particles  at  any  depth  cut.  A  high¬ 
speed  cutter  producing  up  to  125  ears 
a  minute.  Send  for  Corn  Cutter  Bul¬ 
letin  CC-1. 


King  Fillers,  available  in 
piston,  heavy  duty,  liquid  and 
plunger  types. 


The  fastest  quality  grader  for  green 
peas  on  the  market.  Delivers  three 
grades  for  tenderness.  Canners 
everywhere  are  recognizing  the  econ¬ 
omy  of  the  CRCO  Quality  Grader, 
as  well  as  its  freedom  from  all  oper¬ 
ating  worries.  Get  Quality  Grader 
Bulletin  QG-1. 


CRCO  Quality  Grader,  universally  ac¬ 
cepted  because  of  its  enormous  capacity 
and  accurate  grading  of  green  peas. 


Send  tor  tiie  new 
CRCO  Catalog, 
containing  over  165 
pages  of  “The  Best 
of  Everything  for 
the  Canner.”  Ask 
for  General  Catalog 
No.  381. 


Comf>anif,  /neorporafaJ 
M /a 6 fill II  IfillS.  N.V. 


SEATTLE,  WASH. 
COLUMBUS,  WIS. 
INDIANAPOLIS,  IND. 
NIAGARA  FALLS,  CAN. 
A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 
James  Q.  Leavitt  &  Co. 
Ogden,  Utah 


Rietz  Disintegrators  which  are 
revolutionizing  extracting, 
pulping  and  grinding  methods. 
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only  to  the  problems  of  the  day  but  those 
dealing  with  time  to  come. 

No  one  knows  for  a  certainty  what  the 
future  will  bring  forth,  but  unquestionably, 
newer  methods  of  canning  will  be  devised. 
A  wider  variety  of  products  will  be  processed. 
Better  cans,  more  efficient  machines,  will  be 
developed.  When  these  things  occur.  Con¬ 
tinental's  customers  will  be  first  to  reap  the 
benefits  they  offer. 

Those  who  would  insure  their  future  wel¬ 
fare  will  go  with  Continental,  safe  in  the 
knowledge  that  to  be  of  service  has  always 
been  our  creed  and  progress  our  aim. 


►  There  can  be  only  one  logical  answer  to 
this  age-old  question  —  both  are  important, 
because  fundamentally  they  are  one,  insepa¬ 
rable. 

In  many  ways  the  relationship  between 
canner  and  can  manufacturer  is  similar.  The 
future  and  welfare  of  both  are  bound  to¬ 
gether.  Both  strive  in  different  ways  toward 
the  same  goal,  that  of  producing  a  finer  pack. 

To  this  end.  Continental  has  devoted  its 
entire  resources.  In  its  big  main  research  lab¬ 
oratories,  and  in  the  activities  of  its  trained 
field  men  scattered  throughout  the  country, 
Continental  constantly  seeks  the  answer,  not 
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Established  1878 

The  BUSINESS  and  MARKET  JOURNAL  of  the  CANNED  FOODS  INDUSTRY 


EDITORIALS 

A  DELAYED  EXPLANATION  AND  AN  APOL¬ 
OGY — In  our  issue  of  December  27th,  under 
>  New  York  Market,  on  page  24,  our  Special  Cor¬ 
respondent,  “New  York  Stater,”  said: 

“INCONSISTENCY?  —  Federal  agencies  have 
been  among  the  foremost  proponents  of  alpha¬ 
betical  or  numerical  grade  labeling  for  canned 
foods  in  the  past.  In  view  of  this  attitude,  canners 
will  get  a  quiet  laugh  from  Schedule  No.  445, 
released  by  the  United  States  Marine  Corps  this 
week,  calling  for  bids  on  canned  foods.  Among 
the  goods  called  for  are  applesauce,  ‘to  be  Beech- 
Nut’;  apricots,  ‘to  be  Monarch’;  artichokes,  ‘to 
be  White  Rose,  Monarch,  or  Cresca’ ;  baked  beans 
with  pork,  ‘to  be  Heinz’ ;  beets,  ‘to  be  White 
Rose,  Red  Label,  Monarch,  or  Libby’s’;  corn,  ‘to 
be  Minnesota  Valley  Canning  Company’s’;  chile 
con  came,  ‘to  be  Gebhardt’s  Eagle  Brand’;  etc. 
While  consumers,  theoretically,  are  not  brand 
conscious,  and  must  be  guided  in  their  canned 
foods  purchases  by  ‘A,  B,  C’  or  ‘1-2-3’  on  labels, 
the  Marine  Corps  has  developed  a  most  compre¬ 
hensive  brand  consciousness  of  their  own.” 

We  extend  our  Correspondents  considerable  latitude, 
and  hence  permitted  this  to  pass,  tho  our  readers  will 
recognize  that  there  was  a  very  direct  “dig”  at  our  own 
position  in  this  matter  of  grade  labeling.  We  were 
tempted,  at  the  time,  to  remark  that  there  was  no  in¬ 
consistency  in  the  action  of  the  Marine  Corps,  but  just 
the  reverse:  they  were  putting  into  effect  the  intent 
and  purpose,  the  goal,  of  descriptive  labeling,  i.  e.,  the 
capture  of  the  canned  foods  market  for  well-advertised 
brands.  The  real  inconsistency  was  in  finding  fault 
with  their  action. 

Col.  Edward  Warren  Banker  has  written  explaining 
the  action  of  the  Corps  and  we  gladly  give  place  to  his 
letter.  From  it  you  will  see  the  confirmation  of  what 
we  say  above.  He  says: 

“Gentlemen: 

“This  office  has  noted  with  interest  the  article 
appearing  in  your  publication  dated  27  December 
1937,  under  the  heading  of  ‘Inconsistency?’  ap¬ 
pearing  on  page  24,  relative  to  a  bid  that  was 
solicited  by  the  Marine  Corps  covering  subsistence 
stores.  Schedule  No.  445,  which  was  opened  in  this 
office  on  29  December  1937.  The  comments  made 
in  this  article  indicate  lack  of  knowledge  of  the 
intent  of  these  supplies.  All  of  the  items  adver¬ 
tised  for  in  this  bid  were  intended  for  re-sale  to 


officers  and  enlisted  men  at  the  Post  Commissary 
located  at  Marine  Barracks,  Quantico,  Va.,  and 
were  not  in  any  way  intended  for  the  subsisting  of 
Marine  Corps  troops.  You  can  readily  appreciate, 
considering  the  nature  of  the  supplies,  that  some 
must  be  advertised  for  on  a  brand  basis  instead  of 
on  a  specification  basis  for  the  reason  that  the 
demands  of  the  patrons  of  the  commissary  men¬ 
tioned  are  specifically  for  the  brands  referred  to 
under  each  of  the  items.  You  can  further  appreci¬ 
ate  that  had  the  subsistence  stores  in  question 
been  advertised  for  on  a  specification  basis,  brands 
would  no  doubt  be  accepted  for  which  there  is  no 
demand  at  the  commissary.  This  would  mean  that 
the  supplies  would  not  sell  and  the  Government 
would  suffer  a  loss  as  a  result.  In  other  words,  the 
Marine  Corps  operates  its  sales  commissaries  in 
the  same  manner  that  any  high  grade  grocery 
store  is  operated. 

“It  may  be  stated  that  the  Marine  Corps  in  every 
instance  where  it  procures  subsistence  stores  for 
issue  to  troop  messes,  does  so  on  a  Federal  Specifi¬ 
cation  basis,  but  as  stated  above,  when  foodstuffs 
are  purchased  for  re-sale  in  a  sales  commissary, 
this  is  generally  done  on  a  specific  brand  basis,  as 
was  done  in  the  above  referred  to  instance.  To 
more  clearly  illustrate  this  difference  there  are 
inclosed  three  examples  of  bids  that  have  been 
issued  in  the  past  (Schedule  No.  445,  covering  com¬ 
missary  sales  items  and  Schedules  No.  224  and 
329,  covering  subsistence  stores  for  troop  messes) . 

“Inasmuch  as  the  above  referred  to  article  is  of 
a  sarcastic  and  critical  nature,  it  will  be  appreci¬ 
ated  by  this  office  if  you  will  in  some  future  issue 
of  your  publication,  correct  the  apparent  misap¬ 
prehension.  Furthermore,  if  this  office  has  not 
made  itself  clear  on  this  subject  it  will  be  glad  to 
hear  from  you  further  in  this  connection. 

Very  respectfully, 

EDWARD  WARREN  BANKER, 
Colonel,  A.  Q.  M.,  U.  S.  M.  C., 
Acting  Quartermaster. 
Colonel,  we  offer  this  as  our  apology. 

*  4e 

The  CALIFORNIA  PEACH  MARKETING 
AGREEMENT — When  the  first  news  came  that  a 
number  of  peach  canners  in  California  had  com¬ 
bined  to  name  a  set  price  on  canned  peaches,  the  incli¬ 
nation  was  to  wonder  what  the  laws  would  do  about 
such  action.  And  the  second  “hunch”  was  that  brokers 
and  buyers  would  rise  up  in  wrath  to  destroy  the  effort 
and  to  punish  such,  apparent,  audacity.  But  nothing 
of  the  kind  happened,  and  then  came  the  announcement 
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that  the  managing  director  of  this  novel  marketing 
plan,  Mr.  Harrison  S.  Robinson,  would  address  the 
Brokers’  meeting  at  Chicago.  He  came,  they  saw — and 
heard — and  were  conquered.  In  this  issue  we  reproduce 
the  address  of  Mr.  Robinson,  and  we  submit,  it  rep¬ 
resents  a  new  and  sane  approach  to  a  troublesome 
problem,  along  previously  unexplored  lines.  It  is  co¬ 
operation  of  the  kind  that  denotes  sense  and  business 
judgment,  instead  of  the  old  war  of  competitive  de¬ 
struction.  And  that  is  why  there  has  been  no  hullabaloo 
against  it.  Read  it;  digest  it;  understand  the  crystal 
clear  explanation  he  rendered  of  the  really  magnificent 
work  the  committee,  Canners’  Industry  Board,  arrived 
at  and  decided  to  put  into  force. 

If  this  small  set  of  good-business-men  canners  could 
blaze  the  way  to  better,  more  intelligent,  marketing  of 
canned  foods,  in  full  conformity  with  all  known  laws, 
you  and  all  others  can  at  least  follow  suit.  Primarily 
they  meant  to  deal  with  a  surplus  of  spot  canned  foods, 
but  read  the  wise  and  courageous  action  as  regards  the 
selling  of  futures.  This  is  the  first  definite  step  we  have 
ever  seen  made  in  this  industry  to  put  sense  into  the 
selling  of  canned  foods  futures,  and  may  it  increase  and 
multiply,  and  go  on  forever. 

Nothing  need  be  added  to  Mr.  Robinson’s  statement, 
but  we  do  not  hesitate  to  say  that  if  you  will  follow  the 
plan  layed  down  for  the  selling  of  futures,  your  life 
will  be  happier,  and  your  profits  much  more  pleasant. 

Sincere  congratulations  to  the  California  Canners’ 
Industry  Board  on  our  own  part,  and  we  believe  we 
can  express  the  same  in  the  name  of  the  whole  canned 
foods  industry,  canners,  brokers  and  buyers. 

*  *  * 

FUI!!  WE  SAY,  TOO — An  editor  well  known  in 
the  Mid-west  but  not  appearing  in  the  ordinary 
channels,  has  for  more  than  40  years  wielded  a 
fearless  pen,  and  unbiasedly.  We  have  long  admired 
him,  and  faithfully  read  whatever  he  has  to  say.  He 
is  often  out  of  agreement  with  us,  and  we  respect  him 
for  it.  But  recently,  disgusted  with  the  stupidity,  and 
worse,  of  the  daily  press,  he  wrote: 

“There  is  not  in  this  land  today  a  single  news¬ 
paper  that  honestly  and  sincerely,  and  from  an  un¬ 
biased  standpoint,  discusses  the  economic  and 
political  problems  of  the  day.  As  regards  the 
economic  questions  involving  the  subjects  of  labor, 
wages,  prices,  living  conditions,  etc.,  we  would  be 
surprised  to  learn  that  even  one  metropolitan 
newspaper  has  told,  or  is  telling  the  truth. 

Politically,  the  Press  is  partisan  even  when  it 
calls  itself  independent.  The  new  alignment  is  pro 
or  anti  the  Administration.  This  was  again  appar¬ 
ent  in  the  editorial  comments  made  on  the  Presi¬ 
dent’s  message  to  Congress.  While  we  saw  excerpts 
from  some  forty  papers,  we  prefer  to  speak  of  the 
papers  we  know  best — those  published  in  Chicago. 
With  the  exception  of  the  DAILY  TIMES,  as  far 
as  the  President  is  concerned,  our  leading  dailies, 
especially  the  TRIBUNE  and  the  DAILY  NEWS, 
simply  find  it  impossible  to  be  fair.*  They  mis¬ 
interpret  everything  the  President  says  or  does; 
they  distort  his  language,  impugn  his  motives,  and 


deliberately  misconstrue  his  every  action.  Their 
daily  attacks  in  editorials,  political  correspond¬ 
ence,  and  cartoons  are  bitter  and  unjust.  Their 
editorials  on  the  President’s  recent  message  to 
Congress  are  masterpieces  of  misinterpretation. 

If  space  permitted,  we  could  say  a  lot  more.  PFUI 
on  that  kind  of  journalism.” 

Do  your  own  thinking,  but  keep  this  in  mind  and  do 
not  be  befuddled  by  these  biased  dailies  or  others. 

♦The  Baltimore  Sun,  Frank  Kent  and  Henry  Menken,  also. 

• 

CANNERS  CONFERENCE  PROGRAM 
February  16th  and  17th,  1938,  Ohio  State  University, 
Columbus  Ohio 

Under  the  direction  of  the  Ohio  Canners’  As¬ 
sociation,  cooperating  with  the  Supply  Men, 
County  Agents,  Ohio  Division  of  Markets  and  the 
Agricultural  Engineering,  the  Mechanical  Engin¬ 
eering,  the  Home  Economics,  the  Bacteriology, 
Agronomy  and  Horticultural  Departments  of  Ohio 
State  University. 

For  Canning  Factory  Owners,  Managers,  Field 
Men,  Supply  Men,  Growers  and  County  Agents. 

PROGRAM 

Wednesday,  February  16, 1938 
9:15  A.  M. — Registration — Room  118,  Horticulture  and 
Forestry  Bldg.  All  meetings  held  in  Room  206, 
Horticulture  and  Forestry  Bldg. 

9:30  A.  M. — Agricultural  Problems  Facing  Ohio  Can¬ 
ners — H.  D.  Brown,  Horticulture  Department,  O.S.U. 
10:30  A.  M. — Control  of  Cabbage,  Pea  and  Tomato 
Insects — Dr.  Neal  Howard,  Senior  Entomologist,  U. 
S.  D.  A.,  Columbus,  Ohio. 

11:45 — Lunch — Pomerene  Hall. 

1 :00  P.  M. — More  Effective  Use  of  Fertilizers  for  Vege¬ 
tables — Dr.  Chas.  B.  Sayre,  Agr.  Exp.  Sta.,  Geneva, 

N.  Y. 

2:00  P.  M. — Drainage  and  Irrigation  for  Cannery 
Crops — Virgil  Overholt,  Ext.  Prof.  Agr.  Eng.,  O.S.U. 
3:00  P.  M. — Importance  of  Canned  Vegetables  to  the 
American  People — Alma  L.  Carvin,  Ext.  Prof.  Home 
Economics,  O.S.U. 

4 :00  P.  M. — Tomato  Plant  Growing — Dr.  C.  B.  Sayre, 
Agr.  Exp.  Sta.,  Geneva,  N.  Y. 

Thursday,  February  17,  1938 
9:30  A.  M. — Factors  Controlling  Fermentation  of 
Sauerkraut  and  Pickles — Dr.  D.  F.  Holtman,  Dept,  of 
Bacteriology,  O.S.U. 

10:30  A.  M. — A  Coordinated  Research  Program  for 
Ohio  Canners — Edmund  Secrest,  Director  Ohio  Agr. 
Exp.  Sta.,  Wooster,  Ohio. 

11 :15  A.  M. — Quality  and  Yield  Tests  of  Hybrid  Sweet 
Corn — Dr.  J.  B.  Park,  Dept,  of  Agronomy,  O.S.U. 
12:00  Noon — Faculty  Club — Lunch. 

1 :15  P.  M. — Economical  Use  of  Fuel  in  Boilers — Prof. 
F.  W.  Marquis,  Head  Mechanical  Engineering  Dept., 

O. S.U. 

2:15  P.  M. — The  Vegetable  Canning  Crop  Extension 
Program  for  1938 — J.  H.  Boyd,  Ext.  Horticulturist, 
O.S.U. 

A  laboratory  deposit  of  $2.00  will  be  charged  each 
company  to  help  defray  the  expenses  of  the  course. 
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CaliFornia  Peach  Marketing  Agreement 

The  Objectives  and  Purposes  of  the  Canners*  Industry  Board 

as  explained  in  detail 

by  Harrison  S,  Robinson^  Managing  Director 

Before  the  National  Food  Brokers  Association,  Chicago 


A  BROKER  is  of  necessity  a  realist  and  accord¬ 
ingly  he  has  little  respect  for  anyone  who  is 
not. 

If  I  may  use  a  barnyard  simile,  the  canners  lay  eggs 
and  the  brokers  take  them  to  market,  for  a  brokerage. 
The  realist  brokers  want  to  keep  on  getting  that 
brokerage.  Therefore,  they  want  to  keep  on  taking 
the  eggs  to  market.  And  so  they  want  the  canners  to 
keep  on  laying  the  eggs.  If  the  brokers  are  in  truth 
realists  they  do  not  want  the  canners  to  do  much  selling 
below  their  costs,  because  if  they  do,  before  long  there 
will  be  very  few  canners  to  lay  any  eggs  on  which  the 
brokers  can  collect  commissions. 

In  this  year  of  1938  the  so-called  Independent  Cali¬ 
fornia  canners,  perhaps  for  the  first  time,  have  also 
become  realists.  They  said,  individually  and  collec¬ 
tively,  that  selling  the  1937  pack  below  the  cost  of 
reproduction  in  1938  does  not  make  sense.  Then  they 
inquired  around  to  find  whether  anyone  else  agreed 
with  this  discovery  and,  perhaps  to  their  surprise,  they 
found  that  their  creditors  agreed.  That  added  stiffness 
to  their  already  hardening  backbone. 

To  state  a  truth  accurately  does  not  make  one  a 
realist.  He  must  follow  up  with  consistent  action.  You 
brokers  take  your  commission,  on  the  average,  whether 
the  sale  is,  for  the  seller,  good  or  bad.  That  is  why 
you  are  entitled  to  be  called  realists.  You  are  not 
going  to  respect  the  canners  unless  they,  having  the 
support  and  encouragement  of  their  creditors,  decline 
to  sell  their  sound  merchandise  for  less  than  the  cost 
of  reproduction. 

I  know  some  of  the  things  that  have  happened  at 
past  conventions.  By  a  week  from  today  you  will  all 
know  whether  the  canners  have  so  changed  from  their 
past  performances  that  you  will  look  on  them  as  fellow 
realists  and  with  respect. 

Aggressive  Salesmanship  the  Canners’  Goal 

You  men,  wise  and  experienced  in  the  selling  of 
merchandise,  will  say  that  selling  a  vast  stock  of 
canned  foods  can  not  be  accomplished  by  standing  firm 
and  declaring  that  no  sale  of  sound  merchandise  will 
be  made  below  the  cost  of  reproduction.  Right.  The 
California  canners  know  that  quite  well.  There  are 
five  and  one-half  months  before  next  July  and  while 
the  canners  will  be  firm  they  will  be  very  much  on  the 
move,  and  in  new  ways. 

I  have  heard  that  on  the  average  canned  foods  have 
not  been  sold,  they  have  been  bought. 


This  state  of  affairs  is  the  natural  result  of  the  way 
the  canning  industry  in  California  developed.  A 
canner  put  up  a  small  plant  and  got  some  working 
capital,  mostly  borrowed.  He  bought  some  fruit,  hired 
some  workers  at  modest  wages  and  when  the  fruit  was 
picked  and  brought  in  he  put  it  into  cans  and  stored 
the  goods  in  the  warehouse  end  of  his  plant.  Then 
the  buyers  came  along,  a  bargain  was  made,  the  cans 
were  labeled,  shipped  and  paid  for.  If  things  went 
well  the  canner  paid  his  loans,  had  a  little  money  left, 
and  in  three  or  four  months  active  operations  were 
over  until  the  next  season.  The  canner  was  a  seasonal 
manufacturer  of  a  specialty  which  he  did  not  sell  but 
which  somebody  else  bought. 

That  state  of  affairs  is  about  over.  It  is  over  because 
the  California  canners’  specialties  must  now  compete 
with  a  new  group  of  specialties,  and  in  the  face  of  such 
competition  they  must  be  sold  in  a  buyer’s  market. 
And  so  the  canners  of  today  must  be  both  manufac¬ 
turers  and  merchants.  They  must  sell  not  over  a  few 
weeks  but  over  many  months  each  year.  They  must 
be  salesmen  not  order  takers.  They  must  have  enough 
working  capital  to  carry  stocks  for  as  long  as  sound 
merchandising  dictates.  Each  cannery  business  re¬ 
quires  not  just  a  buyer-superintendent  but  a  manage¬ 
ment  that  can  buy  well,  manufacture  expertly  and 
above  all  sell  competently  in  a  highly  competitive 
market. 

The  canning  industry  buys  the  products  of  growers, 
purchases  cans  and  sugar,  employs  labor,  supplies 
management  and  working  capital,  and  out  of  all  these, 
canned  fruits  and  vegetables  are  produced  and  go 
into  the  warehouse.  Thence  they  pass  to  the  consumer 
through  three  channels,  namely,  brokers,  wholesalers 
and  retailers.  In  that  description  you  will  find  a  cross- 
section  of  American  business  life,  the  wise  and  appro¬ 
priate  operation  of  which  is  today’s  greatest  problem. 

If  a  cutting  bee  of  American  industries  were  held 
there  would  not  be  opened  up  a  more  interesting  and 
challenging  contemporary  type  than  the  California 
canning  business  presents.  Nor  one  that,  by  reason 
of  its  geographical  compactness,  considerable  size,  and 
relative  uniformity,  is  capable  of  being  so  readily 
worked  with  in  a  constructive  way. 

In  all  business  operations  and  activities  balance  is 
essential.  In  the  canning  industry  it  is  necessary  that 
something  approaching  a  proper  balance  be  effected  in 
the  buying  and  selling  relations  between  canners  and 
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growers,  and  also  between  the  canners  and  the  several 
outlets  of  distribution,  including  the  brokers.  This 
means  among  other  things  that  the  determination  of 
prices  and  of  buying  practices,  including  terms  and 
conditions  of  sale,  must  not  be  in  one-sided  fashion  in 
the  hands  of  buyers  or  of  canners  or  of  growers.  It 
means  there  must  be  among  them  all  working  relation¬ 
ships  sufficiently  mutual  to  insure  a  healthy  and  fairly 
stable  business  operation. 

One  of  the  main  purposes  of  the  Canners  Industry 
Board  is  to  help  bring  about  something  approaching 
a  sound  balance  in  the  relationship  which  the  affiliated 
canners  have  with  all  the  other  factors  that  enter  into 
the  operations  of  which  the  canners  are  the  center. 

The  organized  peach  growers  of  California  were 
among  the  earliest,  as  they  are  the  present,  friends  and 
supporters  of  the  Canner  Movement  which  I  represent. 
And  one  of  the  canners’  tasks  will  be  to  reciprocate  in 
every  fair  and  practicable  manner. 

Another  principal  purpose  is  to  endeavor  to  reduce 
to  minimum  proportions  the  factors  of  hazard  and  un¬ 
certainty  which  seem  to  have  become  unnecessarily 
large  and  potent  in  the  business  of  canning  as  it  is 
now  carried  on.  The  further  the  cannery  can  get  away 
from  being  a  gambling  plant,  the  better  for  growers, 
canners,  distributors  and  the  consumers. 

Low  Costs  and  Prices — Large  Volume 

The  briefest  statement  that  can  be  made  about  the 
major  and  long-range  program  of  the  Canners  Industry 
Board,  evidenced  by  the  Reporting  Agreement,  is  that 
it  is  meant  to  help  the  canners  of  California  to  sell  the 
best  products  they  can  pack  at  the  lowest  prices  con¬ 
sistent  with  sound  financial  operations  and  to  sell  those 
products  in  the  greatest  practicable  volume. 

The  price  program,  evidenced  by  the  Emergency 
Price  Agreement,  has  for  its  purpose  holding  steady 
and  free  from  panic  both  the  market  for  canned  cling 
peaches  and  the  canners  themselves,  while  the  best 
available  experience  and  intelligence  devise  ways  and 
means  for  moving  to  the  consumers  in  a  sane  and 
orderly  manner  as  great  a  portion  as  possible  of  the 
unusually  heavy  cling  peach  pack  of  1937. 

I  have  been  told  that  you  want  to  hear  about  the  two 
agreements,  the  Reporting  Agreement  and  the  Emerg¬ 
ency  Price  Agreement,  and  I  shall  very  shortly  discuss 
them  briefly.  But  let  it  be  understood  that  the  Canners 
Industry  Board  regards  the  mechanisms  and  pro¬ 
cedures  and  the  restrictions,  such  as  they  are,  found  in 
these  agreements  as  merely  means  to  help  gain  the 
ends  which  I  have  already  indicated.  The  Board  knows 
that  straight- jacketing  an  industry  or  freezing  condi¬ 
tions  in  it  are  more  likely  to  do  the  industry  harm  than 
do  it  good. 

And  let  it  be  plain  that  there  is  no  price  agreement 
except  on  cling  peaches  and  none  on  them  beyond 
August  1938. 

Emergency  Price  Agreement  Described 

The  Emergency  Price  Agreement  is  a  contract  be¬ 
tween  twelve  individuals,  each  of  whom  is  a  prominent 
California  canner,  and  thirty-two  California  cannjng 
companies.  It  became  effective  November  16,  1937, 


and  it  will  expire  by  its  terms  on  August  1,  1938.  It 
has  to  do  with  canned  cling  peaches  of  the  1937  pack 
and  the  carryover  from  previous  years  belonging  to 
these  thirty-two  canning  companies  and  unsold  on 
November  16,  1937. 

As  to  this  particular  merchandise  and  as  between 
the  thirty-two  concerns  who  are  parties  to  the  contract, 
it  is  a  uniform  price  agreement.  The  agreement  is 
operated  by  the  twelve  individuals  referred  to  who  are 
designated  as  the  Canners  Industry  Board.  Selling 
prices  of  the  canned  goods  just  described  are  stated 
by  the  Board. 

THE  EQUALIZATION  FUND— Wherever  a  canner 
who  has  signed  this  agreement  sells  cling  peaches  he 
puts  20  per  cent  of  the  selling  price  into  an  “Equaliza¬ 
tion  Fund”.  The  purpose  of  this  fund  is,  as  nearly 
as  it  can  be  done,  to  make  sure  that  the  inventory  posi¬ 
tion  of  the  signatory  canners  is  relatively  the  same 
at  the  expiration  of  the  Emergency  Price  Agreement 
as  it  was  when  the  agreement  took  effect.  To  that  end 
the  proportion  of  each  canner’s  unsold  holdings  at 
November  16,  1937,  to  the  unsold  holdings  of  the  whole 
group  has  been  ascertained.  On  July  1,  1938,  those 
canners  who  have  since  November  16,  1937,  sold  more 
than  their  proportionate  share  of  cling  peaches,  meas¬ 
ured  by  what  they  started  with,  will  buy  from  those 
who  have  sold  less  than  their  proportionate  share,  and 
payment  for  such  purchases  will  be  made  from  the 
buying  canners’  aforesaid  contribution  to  the  Equaliza¬ 
tion  Fund.  So  far  as  it  can  be  effected  through  the 
use  of  the  Equalization  Fund  the  signatory  canners 
will  on  July  1,  1938,  be  put  in  the  same  relative  inven¬ 
tory  position  to  the  whole  group  as  they  were  when 
the  agreement  went  into  effect  on  November  16,  1937. 
Therefore,  when  the  program  is  concluded  next  July, 
each  signatory  canner  either  will  get  back  the  money 
he  put  into  the  Equalization  Fund  in  cash,  if  he  is  not 
at  that  time  what  we  call  a  “buying”  canner,  or  he 
will  get  canned  cling  peaches  for  his  money,  or  he  may 
get  back  some  cash  and  buy  some  peaches.  Those  who 
turn  out  to  be  strong  sellers  thus  give  their  support 
and  assistance  to  those  who  turn  out  to  be  weaker 
sellers.  The  support  and  assistance  agreed  to  is  guar¬ 
anteed  by  money  in  bank.  That  fact  is  a  great  force 
in  building  confidence. 

LEGALITY — The  validity  of  the  Emergency  Price 
Agreement  rests  in  part  on  the  decision  of  Chief  Justice 
Hughes  rendered  in  1933  in  the  case  of  Appalachian 
Coals,  Inc.,  vs.  United  States  of  America,  288  U.  S. 
344-378. 

The  Reporting  Agreement 

The  Reporting  Agreement  is  the  great  back-bone  of 
the  whole  program.  It  continues  in  effect  until  the 
end  of  1940.  It  is  a  contract  between  the  same  twelve 
individuals  whose  names  are  in  the  Emergency  Price 
Agreement.  They  constitute  the  Canners  Industry 
Board.  Thirty-one  California  canning  companies  have 
signed  it.  Others  will  come  in  later.  The  operations 
of  the  Board  have  been  adequately  financed  in  advance. 

The  executive  head  of  the  Board  is  the  Managing 
Director.  He  is  given  extensive  and  considerable 


Now  Contracting 

Woodruff  is  now  contracting 
for  1938  crops  of  peas,  beans, 
corn,  hybrid  corn,  tomatoes 
and  other  canner’s  seed  for 
1939  delivery.  Write  our 
nearest  branch  for  complete 
information. 


WISE  MANAGEMENT  9xye^ 


Indiana 

standard  Pulper 


Improved 
Kook-More  Koils 


#  Today’s  volume  market  demands  good  merchandise  at  reasonable  prices.  To 
make  good  food  products  available  at  acceptable  prices,  and  at  the  same  time  make 
a  profit,  means  that  quality  production  must  be  achieved  at 
less  cost.  It  means  that  waste  of  raw  material,  waste  of 
time  and  unnecessary  labor  costs  must  be  eliminated.  Only 
modern  efficient  equipment  will  protect  the  profit  margin. 

For  many  years  manufacturers  of  tomato  products  have 
found  that  the  higher  efficiency  and  greater  dependability 
of  Langsenkamp  Equipment  represents  a  positive  cost-re- 
ducing  method.  Langsenkamp  Equipment  permits  a  greater 
volume  of  product  from  the  raw  stock,  increases  production 
time  as  well  as  production  volume  and  improves  quality. 
It  decreases  labor  costs  tremendously.  New  and  improved 
Ung.cnkamp  pulp  production  equip-  units  make  the  1938  line  of  still  greater  interest  to  those 
ment  has  held  a  pre-eminent  position  who  are  Seeking  the  Way  to  more  profitable  operation. 

for  many  years  for  its  great  capacity, 

high  efficiency  and  low  cost  of  oper-  Ask  for  NEW  catalog  of  CANNING  EQUIP- 

iToi  ahiosriWf'Ta^netXrthe  MENT  for  information  that  will  help  you- 


for  many  years  for  its  great  capacity, 
high  efficiency  and  low  cost  of  oper¬ 
ation.  The  new  Langsenkamp  cata¬ 
log  of  almost  1 00  pages  describes  the 
Improved  Kook-More  Koil  with  30% 
increased  efficiency,  the  new  Indiana 
E-Z-Adjust  Pulper,  the  Langsenkamp 
Hot-Break  System  for  pulp  as  well  as 


Indiana 

Paddle  Finisher 


increased  efficiency,  the  new  Indiana  F.  H.  LAN6SENKAMP  CO..  Indianapolis,  Ind. 

E-Z- Adjust  Pulper,  the  Langsenkamp  ccw^r^  •  •  w  ^ 

Hot-Break  System  for  pulp  as  well  as  ^^Efficicncy  lit  the  Canning  Planv^ 

tomato  juice,  and  many  other  units  Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western 
that  will  increase  volume  yield,  eli-  Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast 
minate  waste  and  otherwise  reduce  Representative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texa'i 
,  Representative:  A.  H.  VAYO,  Harlingen.  Texas.  CHISHOLM-RYDER  CO., 

operating  costs.  Niagara  Falls,  N.  Y. 
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powers.  The  Managing  Director  has  been  elected 
Chairman  of  the  Board. 

The  Reporting  Agreement  has  for  its  principal 
objectives  the  informing  and  educating  of  the  canners 
who  are  parties  to  it,  in  matters  that  are  of  direct  and 
important  concern  to  their  several  businesses.  All 
purchases  and  sales  are  reported  in  detail  to  the  Man¬ 
aging  Director.  Reports  of  stocks  on  hand  and  of 
costs  may  be  called  for.  From  these  reports,  averaged 
or  totalized,  data  will  be  computed  and  given  to  the 
signatory  canners.  Canners’  books  and  records  may 
be  inspected  and  checked  at  any  time.  In  the  discretion 
of  the  Managing  Director  specific  but  impersonalized 
facts  may  be  given  in  reply  to  specific  inquiries. 

In  this  manner  the  industry  can  move  out  of  the 
realm  of  gossip,  rumor  and  ugly  suspicion  into  one 
where  facts  which  are  sufficiently  important,  whether 
they  be  pleasant  or  unpleasant,  can  be  readily,  promptly 
and  accurately  known. 

The  reporting  system  will  greatly  discourage  the 
practice  of  “imaginary  quotations’’,  whereby  cut  prices 
that  started  in  the  realm  of  pure  fiction  were  some¬ 
times  translated  into  actual  sales  at  such  prices,  be¬ 
cause  of  the  old  canner  slogan,  “Nobody  is  going  to  sell 
below  me.” 

THE  POWER  OF  COST  INFORMATION— Simpli¬ 
fied,  uniform  and  universal  cannery  cost  accounting 
is  under  way.  It  will  soon  be  found  in  the  smallest  as 
well  as  the  largest  plant.  Prompt  and  accurate  knowl¬ 
edge  of  the  profit  or  loss,  calculated  separately,  on  every 
major  product,  is  a  greater  stabilizer  than  contracts, 
price  agreements  or  penalties  will  ever  be.  Not  only 
will  a  canner  know  that  he  is  about  to  sell  below  cost, 
if  he  is;  but  his  principal  creditors  may  know  it  also. 

A  practical  effect  of  the  Reporting  Agreement  is  to 
make  almost  certain  that  each  canner  will  know  what 
his  facts  are  and  what  the  trade  facts  are.  After  that, 
so  far  as  the  Agreement  goes,  he  can  do  as  he  pleases. 
But  in  nearly  all  cases  he  will  want  to  do  what  is  dis¬ 
closed  to  him  as  “good  business.” 

NO  BLIND  FUTURES — There  is  one,  and  only  one, 
hard  and  fast  rule  of  business  conduct  in  this  Agree¬ 
ment,  which  is,  “No  blind  future  sales.”  The  Agree¬ 
ment  says : 

“Each  canner . agrees  not  to  quote  a  selling  price, 

sell  or  offer  for  sale,  either  at  a  specific  selling  price 
or  at  a  discount  from  an  undetermined  selling  price, 
any  commodity  affected  (by  the  agreement) ,  not  yet 
packed,  in  advance  of  the  determination  by  the  Man¬ 
aging  Director  of  the  estimated  average  iveighted  cost 
of  such  commodity  in  its  finished  state” 

Each  year,  for  each  major  commodity  packed,  the 
Managing  Director  states  a  date  which  is  deemed  the 
date  when  the  pack  begins.  At  least  thirty  days  before 
such  date  he  determines  the  estimated  average  weighted 
cost  of  purchasing,  packing  and  selling  the  particular 
commodity  which  will  be  canned  next.  As  soon  as  such 
estimated  cost  is  sent  out,  every  canner  can  sell  futures 
on  that  commodity,  and  he  can  sell  them  at  any  price 
he  wants  to. 

There  are  no  limits  to  the  scope  of  organization 
activities  which  may  go  on  under  the  Reporting  Agree¬ 


ment  except  those  imposed  by  law,  provided  that  addi¬ 
tional  activities  must  be  approved  by  eighty-five  per 
cent  of  the  signatory  canners. 

California  has  long  been  a  successful  pioneer  in 
group  sales  promtion  and  it  is  probablfe  that  the  thirty 
and  more  canners  united  by  the  Reporting  Agreement 
will  develop  interesting  activities  along  these  lines. 

The  validity  of  the  reporting  system  is  based  in  part 
on  the  case  of  Sugar  Institute,  Inc.,  vs.  United  States 
of  America,  297  U.  S.  353-605.  All  compilations,  not 
recognized  by  law  as  confidential  in  character,  which 
are  furnished  to  signatory  canners,  will  also  be  avail¬ 
able  to  the  distributors,  to  buyers,  to  growers  and  to 
public  officials. 

There  is  a  subject  which  is  not  the  brokers’  affair 
but  which  nevertheless  affects  them ;  it  is  the  effective¬ 
ness  of  sales  contracts. 

We  were  all  indignant  when  Germany  described  a 
treaty  as  a  “scrap  of  paper”.  Out  on  the  Coast  we  got 
pretty  hot  when  Mr.  Bridges,  leader  of  the  Longshore¬ 
men’s  Union,  said  quite  frankly  that  that  Union  would 
keep  its  contracts  as  long  as  it  served  its  purposes  and 
no  longer.  When  they  get  around  to  it,  the  canners 
will  find  ways  appropriately  to  express  disapproval  of 
the  practice  of  treating  contracts  for  the  purchase  and 
sale  of  canned  foods  as  binding  on  the  seller  but  not 
on  the  buyer,  except  at  the  latter’s  option. 

BROKERS  AND  CANNERS  MUST  HAVE  A  COM¬ 
MON  CAUSE — It  was  the  threat  of  dire  disaster  that 
brought  more  than  thirty  California  canning  companies 
to  realize  their  community  of  interest,  and  to  act 
on  that  realization  in  the  autumn  of  1937.  Their  pres¬ 
ent  strength  lies  in  their  minds  and  hearts,  far  more 
than  in  their  written  agreements. 

The  brokers  of  the  United  States  are  the  medium  of 
selling  at  least  65  per  cent  of  California’s  canned  fruits 
and  vegetables.  You  are  one  of  the  necessary  and  one 
of  the  greatest  factors  in  the  series  of  canning  opera¬ 
tions  that  start  in  field  and  orchard  and  end  (or  we 
hope  they  will)  at  the  housewife’s  pantry. 

I  express  the  hope  that  brokers  and  canners  may 
realize  their  community  of  interest  and  act  upon  it; 
and  do  so  before  a  common  peril  challenges  the  chance 
of  effective  and  profitable  service,  one  to  the  other. 

• 

CONVENTION  DATES 

FEBRUARY  7-8,  1938 — Tennessee-Kentucky  Canners,  Annual 
Meeting,  Andrew  Johnson  Hotel,  Knoxville,  Tenn. 

FEBRUARY  11-12,  1938 — Canned  Foods  of  British  Columbia, 
Annual  Meeting,  Hotel  Vancouver,  Vancouver,  B.  C.,  Canada. 

FEBRUARY  23-24,  1938 — Virginia  Canners,  Annual  Meeting, 
Patrick  Henry  Hotel,  Roanoke,  Va. 

FEBRUARY  23-25,  1938 — Michigan  State  College,  Annual 
Technical  School  for  Pickle  and  Kraut  Packers,  East  Lansing, 
Mich. 

MARCH  3-5,  1938 — American  Camping,  Annual  Meeting,  Hotel 
Pennsylvania,  New  York  City. 

MAY  10-12,  1938 — United  States  Wholesale  Grocers,  Annual, 
Hotel  Adolphus,  Dallas,  Texas. 
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PHILLIPS  CAM  COMPAMY 

.Manufacturers  of  (Packers  Sanitary  Gans 


. .  Q)iviuon  of  ihe  . . 

PHILLIPS  PACKIIVG  COMPANY.  Inc 

Trackers  of  T^killips  Delicious  Qualilif  Canned  QooJs 

CAMBRIDGE  •  MARYLAND.  L.  S.  A. 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  - T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 


BERLIN  CHAPMAN 


III 


FLEXIBLE 

SANITARY 

DAMAGE 


Soms  canners  have  successfully  ele¬ 
vated  peas  through  1600  it.  of  tubing 
without  damaging  the  peas.  Peas  can  be 
elevated  before  or  after  blanching.  Con 
also  be  used  for  beans,  whole  grain, 
com,  etc.  Entire  system  including  pump, 
con  be  thoroughly  sterlized  imder  press¬ 
ure  of  hot  steam  up  to  260  degrees  F. 
Motor  or  belt  driven.  •  •  .  Write  Berlin. 
Chapman  Co..  Berlin.  Wis. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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February  7,  1938 


OZARK  CANNERS  MEETING 

Springfield/  Mo.,  January  13th  and  14th/  1938 


PROCEEDINGS  of  the  31st  annual  convention  of  the 
Ozark  Canners  convention  held  in  Springfield,  Mo., 
January  13th  and  14th,  1938. 

The  meeting  opened  at  10.30  A.  M.,  January  13th, 
with  an  address  of  welcome  by  Mayor  Harry  Durst  who 
in  his  usual  happy  manner  made  the  canners  feel  that 
Springfield  was  pleased  to  have  the  convention  held 
in  their  city. 

The  Secretaries  of  the  Ozark  Canners  Association 
and  the  Ozark  Packing  Corporation  gave  their  reports 
which  were  followed  by  the  annual  address  of  Presi¬ 
dent  George  Appleby. 

The  appointment  of  the  various  committees  was  fol¬ 
lowed  by  adjournment  for  lunch. 

The  meeting  was  called  to  order  at  2.00  P.  M.  at 
which  time  Mr.  Law  Weiner  of  the  American  Can  Co. 
gave  a  splendid  address  on  the  different  methods  of 
cooling  cans  to  preserve  the  texture  of  canned  tomatoes. 
Mr.  Weiner’s  address  was  illustrated  by  slides  showing 
the  ways  cans  should  be  ricked  when  the  system  of  air 
cooling  is  used. 

Mr.  S.  H.  Champlin  of  the  Heekin  Can  Co.  followed 
with  an  address  on  the  effects  of  salt  on  canned  toma¬ 
toes.  He  demonstrated  that  salt,  when  used  resulted 
in  the  loss  of  drained  weight  and  that  care  should  be 
taken  in  its  use. 

Dr.  Anderson,  Extension  Horticulturist  of  the  State 
University,  gave  a  most  interesting  talk  on  the  Canners 
School  held  at  Monett,  Mo.,  last  summer.  He  stated 
that  as  so  much  interest  was  shown  by  the  canners 
the  school  would  be  repeated  the  coming  summer  at 
Monett. 

An  executive  session,  for  canners  only,  followed  Dr. 
Anderson.  This  took  up  the  balance  of  the  afternoon 
session. 

At  6.30  the  canners  were  entertained  by  the  brokers 
and  supply  companies  with  a  banquet  and  floor  show 
at  the  Kentwood  Arms  Hotel. 

The  Friday  morning  session  was  opened  at  9.30  with 
a  splendid  address  on  the  growth  and  canning  of 
spinach  by  Dr.  W.  H.  Harrison  of  the  Continental  Can 
Co.,  the  number  of  questions  asked  was  a  demonstration 
of  the  interest  the  canners  took  in  this  address. 

The  Experiment  station  of  the  State  university  in¬ 
tended  to  conduct  some  experiments  on  a  forty  acre 
field  near  Monett  but  as  the  appropriation  was  not 
available  in  time  for  1937,  Prof.  T.  J.  Talbert  an¬ 
nounced  that  the  experiments  would  be  carried  out  this 
year. 

Mr.  Earl  M.  Page,  President  of  the  Comeli  Seed  Co. 
of  St.  Louis,  Mo.,  delivered  an  interesting  talk  on  the 
results  of  experiments  conducted  the  past  season  by 


them  together  with  canners  in  different  sections  of  the 
Ozarks.  The  experiments  will  be  continued  this  year. 

Mr.  J.  K.  Gregory  of  Fayetteville,  Ark.,  led  a  discus¬ 
sion  on  the  subject  of  the  enforcement  of  future  sales 
contracts.  As  it  was  announced  that  the  National 
Canners  Association  would  probably  adopt  a  sales  con¬ 
tract  during  their  convention  it  was  decided  to  postpone 
any  action  until  after  the  National  convention. 

A  committee  that  had  been  appointed  to  get  informa¬ 
tion  as  to  spot  holdings  of  tomatoes  and  prices  recom¬ 
mended  the  following  minimum  prices:  47i/:>c,  62i/ic, 
671/2C,  95c  and  $3,25  for  I’s,  303’s,  2’s,  2i/2’s“  and  lO’s 
respectively.  85%  of  the  spot  holdings  were  repre¬ 
sented  at  the  meeting  and  agreed  to  these  prices. 

The  committee  appointed  by  the  President  to  recom¬ 
mend  prices  to  be  paid  growers  for  raw  stock  in  1938 
suggested  that  $10.00  per  ton  be  paid  on  a  flat  basis 
and  when  bought  on  U.  S.  grades,  $12.00  for  No.  1 
tomatoes  and  $7.00  per  ton  for  No.  2  tomatoes. 

The  same  committee  reported  that  it  was  not  con¬ 
sidered  the  best  policy  to  name  prices  on  futures  at 
this  time. 

The  usual  reports  were  given  by  the  various  com¬ 
mittees,  followed  by  the  election  of  officers  for  the 
ensuing  year. 

Mr.  W.  C.  Cope,  of  Crane,  Mo.,  was  elected  President. 

Mr.  J.  K.  Gregory,  of  Fayetteville,  Ark.,  Vice-Pres. 

Mr.  J.  P.  Harris,  of  Prairie  Grove,  Secy,  and  Treas. 

Springfield,  Missouri  was  selected  as  the  place  for  the 
next  convention  after  which  the  convention  adjourned. 

• 

“POP”  KRONAU  DIES  SUDDENLY 

IN  the  land  he  loved  so  well  Harry  (Pop)  M.  Kronau, 
the  nearly  90-year-old  idol  among  supplymen,  died 
on  Tuesday,  February  1st,  at  about  5:00  P.  M. 

“Harry”  had  registered  at  the  Colonial  Hotel,  in 
Springfield,  Mo.,  but  failing  to  appear  for  breakfast, 
and  still  later  not  for  lunch,  on  Wednesday  the  2nd 
the  management  forced  the  door,  and  found  him  dead 
on  the  floor.  The  coroner  estimated  he  had  been  dead 
about  22  hours.  He  had  been  the  toast  at  the  Old 
Guard’s  Banquet  in  Chicago,  January  23rd,  as  he  would 
have  been  90  years  old  in  July,  1938. 

For  years  he  represented  the  Simpson  &  Doeller 
Company,  well-known  label  house  of  Baltimore,  and 
his  especial  territory  was  the  Ozarks. 

His  body  is  being  brought  to  Baltimore  and  it  is 
expected  he  will  be  buried  from  his  home,  3212  Batavia 
Ave.,  Hamilton  (Baltimore),  on  Monday,  February  7th, 
but  definite  arrangements  had  not  been  completed  as 
we  go  to  press. 
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MONEY-MAKER 


Labor  costs  money, 
ill  pay  for  itself 
ti  alone.  It  can 
It  lowers  other 
costs  too. 


Corn  costs  money. 

The  new  3uC  Husker  (ri 
quickly  from  the  savings 
halve  the  husking  labor  cost, 
operating  and  the  maintenance 


For  information  regard¬ 
ing  3uC  Husker  and  JuC 
CUTTER  (both  built  and 

guaranteed  by  Rockford 
Drilling  Machine  Divi¬ 
sion  of  Borg -Warner 
Corporation  at  Rockford, 
Illinois),  or  about  the  ^ 
Method  of  Canning 
Whole-grain  Corn,  write 


COMPANY 

Maryland 


the  united 

Westminster, 


FOURTVrfcs  -  - 

Tomato  Field  Baskete 

Progressive  canners  «''®''y"‘’y®jj“®®Je'timeriaborf space 
old  fashion  field  crates  becaus  th  y  because  of 


,d  money.  Tomatoes  keep  longer  in  ---- 
:orrgh  ventilation.  We  are  the  largest  r 
,  the  United  States^^.^^  ^ 

PLANTERS  manufacturing 

PORTSMOUTH.  VIRGINIA 


artistic 

COLOR 

PRINTING 

VARNISHED 

AND 

EMBOSSED 

labels 
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How 

Many 

Brands? 

Here  is  the  basis  of  the  big  Guessing 
Contest  put  on  by  the  Wisconsin  Canners 
Association  in  their  huge  and  attractive 
display  in  the  Harvest  Festival  and 
Bazaar,  which  was  held  in  the  Milwaukee 
Auditorium  the  week  of  December  5th 
under  the  auspices  of  the  Socialist  Party 
and  the  Farm-Labor  Progressive  Federa¬ 
tion.  Eight  demonstrators  were  em¬ 
ployed  to  carry  a  personal  message  of 
Wisconsin  canned  foods  to  the  Milwaukee 
housewives  who  attended.  Some  22,000 
persons  entered  their  guess  as  to  the 
number  of  brands  on  display  in  this  ex¬ 
hibit.  Five  prizes  were  awarded  totaling 
12  cases  of  assorted  Wisconsin  canned 
foods. 


MARYLAND  CANNING  CROPS  CONFERENCE 

Sponsored  by  the  Maryland  Agricultural  Experiment 
Station  and  Extension  Service  in  Cooperation 
vnth  the  Tri-State  Packers’  Association 


Auditorium,  Horticultural  Building,  University  of 
Maryland,  College  Park,  Md.,  February  10, 11, 1938 


THURSDAY,  FEBRUARY  10,  1938,  9 :30  A.  M. 

Chairman — A.  Lee  Schrader,  University  of  Maryland 

Sweet  Corn  Tests  in  1937— R.  G.  Rothgeb,  University 
of  Maryland 

The  Maryland  Plan  for  Japanese  Beetle  Control  — 
George  L.  Langford,  University  of  Maryland 

Fertilizing  Sweet  Corn — J.  E.  Metzger,  University  of 
Maryland 

Vegetable  Production  for  Canning — C.  H.  Mahoney, 
University  of  Maryland 

Welcome  to  the  University — President  H.  C.  Byrd, 

THURSDAY,  FEBRUARY  10,  1938,  1 :30  P.  M. 
Chairman — H.  A.  Hunter,  University  of  Maryland 

Presentation  of  Awards  to  Ten-Ton  Tomato  Club  Win¬ 
ners — T.  B.  Symons,  University  of  Maryland 

The  Importance  of  Organic  Matter  in  Canning  Crops 
Production  —  M.  V.  Bailey,  American  Cyanamid 
Company 

The  Effect  of  Green  Manures  with  Calcium  Cyanamid 
in  Tomato  Production — A.  Lee  Schrader,  University 
of  Maryland 

Fertilizer  Placement  for  Canning  Crops — H.  H.  Zim- 
merly,  Norfolk  Truck  Experiment  Station 


Effect  of  Date  of  Planting  on  Tomato  Yields  and 
Quality — H.  C.  Stier,  University  of  Maryland 

FRIDAY,  FEBRUARY  11,  1938,  9  A.  M. 

Chairman — E.  P.  Walls,  University  of  Maryland 
Results  of  Pea  Fertilizer  Tests — T.  H.  White,  Univer¬ 
sity  of  Maryland 

Pea  Aphis  Control — C.  Graham,  University  of  Mary¬ 
land,  and  L.  M.  Goodwin,  American  Can  Company 
Efficient  Use  of  Quality  Separators  for  Peas — L.  V. 
Burton,  Food  Industries 

New  Lima  Bean  Varieties  for  Canning  —  Roy 
Magruder,  U.  S.  Department  of  Agriculture 
Buying  Canning  Crops  on  Grades — S.  B.  Shaw,  Uni¬ 
versity  of  Maryland 

FRIDAY,  FEBRUARY  11,  1938,  2  P.  M. 

Chairman — F.  M.  Shook,  Tri-State  Packers’ 
Association 

Meeting  of  pea  canners  to  consider  factors  pertaining 
to  alcohol  insoluble  solids  standards.  Committees  of 
the  Tri-State  Packers’  Association  and  the  Pennsyl¬ 
vania  Canners’  Association  will  be  present  and  will 
make  recommendations  regarding  alcohol  insoluble 
solids  as  a  standard  for  canned  peas. 

• 

PLANS  FOR  A  CALIFORNIA  State  Council  of  Fish  Indus¬ 
try  Workers  are  under  way,  with  a  formal  organization 
meeting  scheduled  for  early  February.  The  aim  is 
toward  uniform  working  conditions,  wages  and  hours. 
It  is  planned  eventually  to  create  a  tri-state  council 
of  fish  industry  workers  embracing  California,  Oregon 
and  Washington. 
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Economical 

Dependable 

Insurance 

Protection 

CAHNERS  EXCHANGE 

SUBSCRIBERS 

at 

WARNER  INTER- INSURANCE  BUREAU 

LANSING  B.  WARNER, 

Incorporated 

Chicago 

OVER  THIRTY  YEARS  OF 
SUCCESSFUL  SERVICE  TO 

THE  CANNING  INDUSTRY 

Specialized 

Demonstrated 

Service 

Ef  f  icien  cy 

The  Hydro  Geared  Grader 

The  Rod  Split  and  Skin  Remover 
and  Washer 

The  New  Hex-Ro  Cleaner 

The  Taper  Tip 
Corn  Trimmer 


Machines  to  help  you  pack  better  quality 
and  at  the  same  time  save  you  money. 


The  Sinclair-Scott  Co. 

**The  Original  Grader  House** 

BALTIMORE,  MD. 


^Artistic 

lAjreLS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  Doeller 

CO. 

BALTIMORE.MD. 


Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 


RADICALLY  NEW 

MOST  CONVENIENCES 
FEWEST  PARTS 


“/»  has  everything  with  half  the  parts'^ 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 
Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTBIBDTOBS — A.  E.  Robins  &  Company,  Inc.,  Baltimora, 
Md.;  Chlsholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wls.;  Willard  Machinery  Company,  Los  Angeles, 
CaUi.;  Dvmcan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR— The  Bro-wn  Boggs  Foundry  &  Machine  Co.. 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lemuyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 
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New  Plant  of  LaChoy  Food  Products 


GRAMS 

of 

INTEREST 


I  aCHOY  food  products,  INC.,  has  completed 
I  their  new  one  and  two-story,  fire-proof  building  of 
L-  concrete,  brick,  steel  and  casement  window  con¬ 
struction.  The  building  is  of  a  modern  streamline  de¬ 
sign  to  provide  natural  light  in  production  section  of 
the  building. 

The  building  extends  234  feet  along  the  north  side 
of  Schoolcraft  Avenue  and  146  feet  along  the  west 
side  of  the  Detroit  Terminal  Railroad,  with  a  total 
floor  area  of  68,240  square  feet,  and  is  served  by  a 
private  railroad  siding  with  inside  loading  facilities. 
The  firm  owns  an  additional  acre  of  ground  in  the 
rear  of  the  new  building  which  has  been  reserved  for 
expansion  purposes. 

The  offices  are  situated  in  the  front  part  of  the  sec¬ 
ond  floor.  The  main  floor  will  be  used  for  manufac¬ 
turing  and  warehousing  of  finished  goods.  The  rear 
part  of  the  second  floor  will  be  used  for  storage  pur¬ 
poses.  Raw  material  and  containers  will  be  transferred 
from  the  second  floor  to  packing  machines  on  the  first 
floor  by  gravity  conveyors. 

The  concrete  floors  throughout  the  building  are 
coated  with  a  hardening  compound,  surfaced  with  a 
terrazzo  type  of  finish  and  ground  smoothly.  A  20,000 
cubic  feet  refrigerating  or  cooling  room  is  situated  in 
the  basement  and  is  equipped  with  the  latest  type  of 
cold  compressors.  Two  other  refrigerating  rooms  of 
600  cubic  feet  capacity  are  similarly  equipped. 

The  entire  plant  will  be  equipped  with  cleaning,  cut¬ 
ting  and  packing  machines  of  the  most  advanced  de¬ 
signs.  All  prepared  foods  will  be  untouched  by  hands 
and  conveyed  and  packaged  by  automatic  machines. 
The  plant  will  be  operated  under  the  supervision  of 
municipal,  state  or  federal  authorities  in  conformity 
with  the  standards  established  for  the  food  industry. 

LaChoy  Food  Products,  Inc.,  packs  and  distributes  a 
complete  line  of  ingredients  for  making  Chop  Suey, 
Chow  Mein  and  other  Chinese  dishes.  The  various 
products  are  packed  in  Detroit  by  American  men  and 
women  according  to  American  standards.  The  firm 
was  organized  as  a  Michigan  corporation  in  1922. 

Transferring  of  the  machinery  from  the  old  plant  is 
progressing  rapidly  and  the  work  of  installing  the 
equipment  in  the  new  plant  will  be  completed  and  ready 
to  operate  about  January  20th. 


The  new  LaChoy  building  was  designed  by  Giffels  & 
Vallet,  Inc.,  and  erected  by  A.  W.  Kutsche  &  Company, 
Detroit  contractors. 


Officers  and  directors  are:  Lee  A.  White,  President; 
French  Jenkins,  Vice-President  and  General  Manager; 
Nelson  E.  Hicks,  Vice-President;  Cecil  Billington, 
Secretary-Treasurer;  Lenwood  J.  Roberts,  Assistant 
General  Manager;  Kenneth  MacQueen,  Mrs.  Miriam 
Smith,  and  Clayton  A.  Powell,  Directors. 

• 

NEW  OFFICE  BUILDING  and  warehouse,  together  with 
the  addition  of  new  equipment  was  found  necessary  to 
meet  the  increasing  demand  for  “Florida  Finest”  brand 
of  Orange  and  Grapefruit  Juice,  produced  by  Flori- 
orange  Canneries,  Inc.,  at  Mount  Dora,  Florida.  The 
company  will  soon  market  their  production  under  new 
labels.  Having  obtained  the  American  Medical  Associa¬ 
tion’s  approval  for  “Florida  Finest”  Orange  Juice,  the 
A.  M.  A.  seal  will  appear  on  the  label  of  this  product. 

• 

STECHER-TRAUNG  Lithograph  Corporation,  San  Fran¬ 
cisco,  is  building  an  addition  to  its  plant  which  will 
expand  production  facilities  about  35  per  cent,  and 
which  is  expected  to  be  in  operation  by  spring. 

• 

THE  FOOD  STORE  closing  hours  ordinance  of  Oakland, 
California,  scheduled  to  go  into  effect  January  29th, 
has  been  halted  by  a  temporary  restraining  order 
issued  by  Superior  Judge  John  D.  Murphey  preventing 
police  and  health  officials  from  enforcing  it.  The 
measure  would  force  all  food  stores  to  close  at  7  P.  M. 
weekdays  and  remain  closed  Sundays  and  holidays.  A 
large  group  of  employers  and  unions  agreed  on  these 
closing  hours  several  months  ago  and  the  ordinance 
was  designed  to  bring  dissenters  into  line.  The  injunc¬ 
tion  was  secured  by  a  market  owner  on  the  ground 
that  the  measure  was  unconstitutional  and  not  a  proper 
exercise  of  city  police  powers. 

• 

KEOKUK  CANNING  COMPANY’S  new  plant  at  Kahoka, 
Missouri,  built  to  replace  the  one  destroyed  by  fire 
last  October,  was  opened  last  month. 

THE  CANNED  SALMON  INDUSTRY  will  launch  the 
largest  advertising  campaign  ever  attempted  for  the 
Lenten  Sales  Drive,  beginning  with  the  celebration  of 
National  Canned  Salmon  Week,  March  4th  to  12th. 
Newspapers,  radio,  full  color  and  black  and  white 
magazine  advertising  are  all  included  in  the  list  of 
media  to  be  used.  A  full  line  of  store  display  sales 
helps  will  be  offered  grocers  to  assist  them  in  capital¬ 
izing  on  this  intensive  campaign. 


February  7,  1938 


THE  CANN I NC  TRADE 


17 


W.  CLAYTON  ORSER,  for  many  years  a  canner  in 
Canada,  having  owned  factories  at  Colborne,  Emo, 
and  New  Liskard,  Ontario,  passed  away  in  Cleveland 
on  Thursday,  January  27th.  The  remains  were  taken 
to  Picton  on  Saturday  and  interred  in  Glenwood 
Cemetery. 

• 

SCHMIDT  LITHOGRAPH  COMPANY,  San  Francisco,  Cali¬ 
fornia,  is  building  a  six  story  structure  to  replace  a 
one  story  pressroom,  at  a  cost  of  $200,000.  As  much 
more  is  being  spent  for  hew  equipment.  Additional 
floor  space  will  amount  to  some  60,000  square  feet. 
Plans  call  for  completion  by  March  1st. 

• 

IN  THE  LIST  OF  “small”  business  men  invited  to  con¬ 
fer  with  Secretary  of  Commerce  Roper  and  President 
Roosevelt,  were  Albert  E.  Stokes,  President  of  the 
San  Francisco  Retail  Grocers  Association ;  W.  D. 
Hadeler  of  San  Francisco,  President  of  the  California 
Retail  Grocers  Association,  and  George  C.  Davis,  Sec¬ 
retary  of  the  Alameda  County  Retail  Grocers  Associa¬ 
tion.  The  two  latter  attended  the  Chicago  Convention 
and  went  on  to  Washington  from  there. 

CUMBERLAND  VALLEY  CANNING  COMPANY,  SUCCeSSOrs 
to  Elliott  &  Martin  at  Newville,  Pennsylvania,  are  in¬ 
stalling  a  line  of  corn  machinery  for  whole  grain  corn. 


E.  ELMER  LANGRALL,  of  J.  Langrall  &  Brother,  Balti¬ 
more,  and  Treasurer  of  the  Baltimore  Canned  Foods 
Exchange,  while  enroute  to  the  Convention  on  the 
Exchange’s  Canned  Foods  Special  Train,  struck  his 
ankle  against  the  side  of  a  berth,  bursting  a  blood 
vessel,  which  caused  him  to  resort  to  the  use  of  a  wheel 
chair  during  convention  week. 

• 

NATIONAL  STEEL  CORPORATION,  Pittsburgh,  Pennsyl¬ 
vania,  reports  preliminary  net  earnings  for  1937,  after 
all  charges,  including  interest,  taxes,  depreciation  and 
depletion,  but  before  provision  for  the  undistributed 
profits  tax,  of  $19,516,892.67,  equal  to  $9.00  per  share 
on  2,167,877  shares  of  outstanding  capital  stock.  This 
compares  with  $13,171,148.80  or  $6.09  per  share 
earned  before  undistributed  profits  tax  in  1936.  After 
deduction  of  provision  for  undistributed  profits  tax 
amounting  to  $1,715,000.00,  net  earnings  for  1937 
equal  $17,801,892.67  or  $8.21  per  share  compared  with 
$12,541,841.84  or  $5.80  per  share  earned  in  1936  after 
undistributed  profits  tax.  For  the  final  quarter  of  1937, 
earnings  before  undistributed  profits  tax  amounted  to 
$2,580,925.51  or  $1.19  per  share,  comparing  with 
$4,628,729.44  or  $2.14  per  share  in  the  corresponding 
quarter  of  1936.  This  also  compares  with  earnings  in 
the  third  quarter  of  1937  of  $5,227,071.04  or  $2.41  per 
share. 


FRANK  HAMACHEK  MACHINE  CO 


KEWAUNEE,  WISCONSIN 


The  Feeder  That  S  aves  Peas 

Improves  Quality — Decreases  Breakage 
Increases  the  *  Capacity  oF  the  Viner 


IJAMACHEK  Viner  Feeders  with  Distri- 
■  *  butors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  large 
forksFul  of  vines,  thus  feeding  the  viner 
more  uniformly.  Steady,  even  feeding  is 
essential  for  best  results  from  any  viner. 


Th  is  steady,  even  feeding  is  very  important 
and  consequently  over  Three  Thousand 
Hamachek  Ideal  Viner  Feeders  with  Dis¬ 
tributors  have  been  manufactured  and  sold. 
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An  Advertising  Plan  for  Small  Canners 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Ccmning  Trade 


QUOTATION  from  editorial,  The  Canning 
Trade,  January  24th: 

“In  fact  this  week  a  member  of  the  industry  talked 
as  if  he  believed  that  the  canners  of  unadvertised 
brands  would  either  have  to  bestir  themselves  into  active 
sales  campaigns,  and  improve  marketing  means  of  all  kinds, 
or  become  mere  superintendents  for  distributors  through  the 
sale  of  their  outputs  for  buyer’s  labels  only.” 

There  is  much  more  in  that  editorial  that  will  bear 
repeating,  but  re-read  it  at  your  leisure.  Maybe  you 
think  the  speaker  exaggerated  the  status  of  non¬ 
advertising  canners.  Ask  them,  and  if  frank,  they  will 
agree  with  his  conclusions.  In  many  cities  throughout 
the  United  States  today  super  markets  are  establish¬ 
ing  themselves  in  consumers’  good  graces.  In  several 
states  a  national  chain  store  organization  is  boxing  in 
all  ads,  six  items  of  canned  foods,  nationally  advertised 
by  the  packers  for  years.  These  foods  are  as  well 
known  as  the  national  anthem,  housewives  accept  them 
as  standards  of  quality.  They  are  priced  at  ridiculously 
low  prices  and  move  in  great  volume.  You  don’t  find 
the  super  markets  while  currying  favor  with  prospec¬ 
tive  customers  attempting  to  set  forth  their  confidence 
in  private  labels  in  canned  foods  or  the  unknown 
brands  of  packers.  No  sire-e-e-e!  You  see  blazing  at 
you  in  every  super  market  advertisement  the  names  of 
brands  that  are  household  words. 

While  this  is  going  on  the  movement  of  unknown 
brands  is  slow,  unless  they  are  sacrificed  for  the  sake 
of  volume  movement  from  distributors’  hands,  and  in 
all  such  cases  the  packers  did  not  profit  from  the  initial 
sale  nor  will  they  profit  from  subsequent  orders. 
Known  goods  are  in  demand  at  all  times,  especially 
when  distributors  wish  to  demonstrate  beyond  the 
shadow  of  a  doubt  that  their  markets  are  those  in 
which  housewives  ought  to  do  all  their  shopping  for 
food.  Constant  cries  for  help  are  heard  from  the 
canning  industry  as  a  whole ;  independent  grocers  seek 
in  vain  for  some  curb  on  the  loss-leader  selling  of 
brands  they  have  perhaps  helped  to  establish  over  a 
period  of  years,  but  the  advertised  brands  are  in  the 
foreground  of  aggressive  selling  at  all  times.  This  is 
a  perfectly  natural  condition,  no  one  would  willingly 
change  it  if  he  could:  The  distributors,  because  they 
attract  customers  to  their  stores  by  loss-leader  selling 
of  known  goods;  the  canners,  because  the  public  con¬ 
sumes  more  canned  foods  per  capita  when  prices  at 
retail  are  pared  to  the  bone.  We  will  not  discuss  the 
ethics  of  the  program  at  this  time. 

“The  Lord  helps  those  who  help  themselves,’’  says 
an  old  saw  and  canners  know  this  as  well  as  anyone. 
Some  say,  as  is  repeated  in  The  Canning  Trade  so 
many  times  yearly,  that  they  have  no  money  with  which 


to  engage  in  advertising  such  as  draws  people  to 
dealers’  shelves  as  if  they  were  pulled  by  magnets. 
Certainly  any  canner  with  small  capital  and  a  sketchy 
sales  force,  if  any,  would  be  foolish  to  engage  in  maga¬ 
zine  advertising  unless  well  advised  by  one  knowing 
the  advertising  business  backwards  and  forwards,  and 
even  then  the  risks  would  be  great.  Newspaper  and 
local  radio  advertising  campaigns  offer  the  advantage 
of  local  merchandising  support  where  it  is  needed,  but 
even  such  campaigns  are  beyond  the  reach  of  many. 
To  all  these  we  offer  the  following  suggestions  for 
creating  or  increasing  consumer  interests  in  their 
products. 

Years  ago  manufacturers  of  household  cleaning 
compounds  and  powders  learned  that  church  organiza¬ 
tions  were  splendid  outlets  for  initial  distribution, 
especially  on  products  little  known  in  various  markets. 
Such  bodies,  anxious  to  raise  funds  for  one  purpose 
and  another,  may  be  multiplied  in  the  instance  I  have 
in  mind  by  fraternal  orders,  even  hospital  guilds, 
P.-T.  A.  organizations  and  a  host  of  others.  Any  group 
out  to  make  money  for  their  organization  is  a  possible 
enthusiastic  advertiser  for  canned  foods,  if  approached 
in  the  right  way  and  with  the  proper  endorsement  and 
incentive. 

Suppose  you  are  located  near  a  city  of  from  fifty  to 
three  hundred  thousand  population.  In  such  a  locality 
you  will  find  a  ministerial  association,  a  lodge  building 
housing  several  lodges,  and  high  schools  as  well  as 
elementary  schools,  all  will  supply  you  with  the  names 
of  leaders  who  may  be  approached  with  your  plan. 
Through  your  retail  salesman  or  factory  representative 
or  even  your  broker,  propose  to  the  president  or  secre¬ 
tary  of  these  organizations  that  you  pay  them  five  per 
cent  of  the  retail  price  on  all  labels  of  your  products 
turned  into  your  offices  over  a  period  of  one  year.  You 
will  want  to  vary  the  percentage  of  payment  a  little 
depending  on  the  list  price  of  your  goods  delivered  to 
your  distributor  but  five  per  cent  will  do  as  a  suggestion 
with  which  to  start. 

Labels  need  be  accepted  only  in  certain  amounts,  say 
one  hundred  or  more  and  only  at  stated  intervals  as 
you  may  determine.  Ask  those  redeeming  them  to 
write  on  the  back  of  each  the  name  and  address  of  the 
dealer  selling  the  can  in  the  first  place.  You  will  have 
the  name  and  address  of  each  consumer  as  labels  are 
delivered  to  you  for  redemption.  Remember  not  all 
the  goods  you  sell  in  any  market  in  which  you  work 
this  sales  stimulation  plan  will  carry  a  label  which  you 
will  redeem  at  five  per  cent  of  the  retail  price,  but  the 
more  organizations  you  interest  in  the  plan  the  greater 
will  be  your  percentage  of  redemption.  In  any  case, 
you  will  be  paying  out  only  on  goods  you  have  sold 
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as  you  saw  fit,  at  your  price,  to  chosen  distributors 
at  a  profit  (I  hope!).  Such  payments  are  made  with 
much  better  grace  than  equal  amounts  set  up  and  spent 
for  other  sorts  of  advertising  often  not  as  productive 
of  good-will  and  co-operation. 

The  names  of  all  those  redeeming  labels,  a  roster 
of  each  organization  and  the  names  and  addresses  of 
grocers  carrying  goods  from  which  labels  are  taken 
for  redemption  will  fortify  your  sales  efforts  as  little 
else  can.  Retail  dealers  not  supporting  the  plan  whole¬ 
heartedly  can  be  shown  the  names  of  consumers  near 
their  store  who  are  saving  the  labels  from  your  pack. 
Dealers  not  carrying  your  goods  can  be  shown  the 
redemption  list  of  organizations  in  the  plan  and  there¬ 
by  induced  to  stock  your  goods  and  push  them. 
Dealers  not  carrying  a  large  enough  stock  of  your 
goods  can  be  shown  the  comparatively  large  amounts 
sold  by  other  grocers  because  they  are  pushing  them. 
New  retail  accounts  can  be  opened  and  goods  moved 
profitably  from  shelves  of  dealers  lukewarm  over  your 
line. 

In  some  instances  pastors  will  announce  from  their 
pulpits  that,  we’ll  say,  the  Ladies  Aid  Society  will  re¬ 
ceive  five  per  cent  on  all  labels  from  your  goods  turned 
in  for  redemption.  Presidents  of  P.-T.  A.  groups  will 
display  your  goods  at  special  meetings  and  dwell  on 
the  excellent  fiavor  of  your  products,  their  economy 
and  general  high  grade,  and  urge  all  members  to  buy 
them  and  turn  the  labels  over  to  the  office  for  redemp¬ 
tion.  In  some  cases  leaders  of  lay  organizations  will, 
if  posted,  give  the  names  and  addresses  of  retail 
dealers  from  whom  your  labeled  goods  may  be  pur¬ 
chased.  In  fact,  adopt  the  plan  I  have  outlined  for  the 
stimulation  of  consumer  interest  in  your  goods  and 
you  will  have  a  corps  of  personal  salesmen  and  sales 
women  working  on  your  line  seven  days  in  the  week 
and  some  evenings. 

The  plan  is  elastic.  Suppose  you  learn  after  the 
turn  of  the  year  that  some  of  your  future  orders  will 
not  be  delivered,  and  you’ll  have  a  wee  bit  of  an  over¬ 
stock  in  a  few  items.  Operating  as  you  do  at  present, 
you  would  be  glad  to  sell  them  at  a  shade  off  in  price 
or  for  even  less  to  some  buyer  for  private  label.  Sup¬ 
pose  instead  you  have  worked  the  plan  since  last  fall 
in  a  couple  of  markets  and  that  redemptions  have 
already  been  started  in  some  cases.  Here’s  a  market 
commencing  to  show  increased  consumer  interest  in 
your  labels,  put  a  twenty  per  cent  allowance  on  all 
labels  from  the  items  in  over-supply  in  your  warehouse. 
The  distributor  and  the  retail  dealer  does  not  lose  any 
profit,  you  do  not  cut  your  prices  and  demoralize  a 
market,  but  the  consumption  of  your  goods  will  in¬ 
crease  as  surely  as  you  offer  the  bonus  payment  for 
labels  from  certain  cans.  Consumer  distribution  will 
spread  and  in  a  year  or  two  competitors  will  marvel  at 
the  hold  you  have  in  the  market.  Constructive  plan¬ 
ning  will  increase  your  sales  and  profits  to  a  point 
where  you  will  want  to  adapt  the  plan  to  all  markets 
in  which  you  have  distribution,  or  else  you  will  be 
sufficiently  encouraged  over  the  situation  you  find  your¬ 
self  in  to  engage  in  local  newspaper  or  radio  advertis¬ 
ing.  Your  sales  and  profits  will  increase  in  1938  as 
you  engage  in  advertising  as  suggested  or  otherwise. 
There  is  no  bad  advertising! 


Pee/Ue4^ 


Quality  and  value  have  long  established  the  prod¬ 
ucts  of  Food  Machinery  Corporation  as  being  fore¬ 
most  in  the  canning  industry.  We  are  proud  of 
this  respect  and  confidence  and  shall  continue  to 
exert  every  effort  to  merit  them  even  in  greater 
measure. 


SUPER  HUSKER 

The  fastest,  most  efficient  green-com  Husker  may  be  installed  in  the  same 
husking  machine  built.  Husks  two  spot  and  will  take  up  no  more  floor 
tons  of  com  every  hour.  Doubles  the  space  than  now  occupied  by  a  single 
capacity  of  your  plant  without  in-  husker.  Mail  coupon  for  complete 
creasing  floor  space;  each  Super  details. 


Modern  Canning  Equipment  for  All  Food  Products 


PiiEi  mmm 


Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 

MAIL  COUPON  TODAY! 


FOOD  MACHINERY  CORPORATION  a-sqz-t 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send 

Q  Full  details  of  the  Peerless  Super  Husker. 

□  Your  complete  General  Catalog. 

Name _ 

Firm _ 


Address. 


.State. 


20 


February  7,  19S8 


With  Canned  Foods  Distributors 

By**OBSERVER’* 

Special  Correepondent  of  The  Canning  Trade 


A  FOOD  LAW  SETBACK 

A  CASE  of  more  than  casual  interest  to  manufac¬ 
turers,  canners,  and  distributors  alike  was 
k  terminated  in  Chicago  last  week  with  a  setback 
for  the  Department  of  Agriculture  in  its  efforts  to 
extend  its  jurisdiction  and  establish  definitions  and 
standards  for  preserves. 

The  case  in  question  involved  an  information  filed 
against  the  Oelerich  &  Berry  Co.,  charging  that  cer¬ 
tain  preserves  this  company  shipped  were  adulterated. 
The  information  further  charged  that  the  products 
were  misbranded  in  that  a  mixture  containing  less 
fruit  than  a  preserve  should  contain  had  been  substi¬ 
tuted  for  pure  peach  preserve,  strawberry  preserve, 
and  raspberry  preserve. 

The  defendants  testified  that  the  preserves  in  ques¬ 
tion  were  all  prepared  from  a  formula  of  45  pounds 
of  fruit  or  more  to  55  pounds  of  sugar,  and  that  there 
is  no  well  recognized  exact  method  of  analysis  of  the 
finished  preserve  to  determine  the  specific  proportion 
of  fruit  originally  used  to  the  sugar. 

After  establishing  that  the  preserves  had  been 
shipped  in  interstate  commerce,  and  introducing  testi¬ 
mony  that  analyses  of  one  or  more  of  the  preserves  in 
question  had  been  made,  the  Department  called  several 
trade  witnesses  who  testified  that  the  “trade”  consid¬ 
ered  the  word  “preserve”  to  mean  a  product  which  is 
prepared  from  45  pounds  of  fruit  to  55  pounds  of 
sugar. 

All  of  the  aforesaid  testimony  was  objected  to  in 
behalf  of  the  defendant  on  the  theory  that  the  Federal 
Food  and  Drugs  Act  of  1906  does  not  contain  in  any 
of  its  provisions  legal  definitions  and  standards  for 
preserves ;  that  under  the  McNary-Mapes  Amendment 
of  1930  to  the  Federal  Food  and  Drugs  Act  of  1906 
the  Secretary  of  Agriculture  was  granted  authority  to 
promulgate  legal  definitions  and  standards  for  all  foods 
sold  in  hermetically  sealed  containers,  and  that  the 
Department  did  not  exercise  its  prerogative  under  said 
act  to  promulgate  legal  definitions  and  standards  for 
preserves.  Therefore,  counsel  contended,  neither  the 
“trade,”  nor  the  Department  could  set  up  by  opinion 
legal  definitions  and  standards  for  preserves  to  estab¬ 
lish  the  basis  for  a  criminal  offense. 

Following  the  hearing  of  testimony.  Federal  Judge 
C.  E.  Woodward,  of  the  Northern  District  of  Illinois, 
said:  “This,  of  course,  is  a  criminal  case.  Under  the 
rules  applied  to  a  case  of  this  kind  it  is  incumbent  upon 
the  Government  to  prove  its  case  beyond  a  reasonable 
doubt. 

“The  Government  charges  that  certain  shipments 
were  made  of  preserves  from  Chicago  to  Milwaukee 
which  were  adulterated  and  misbranded  within  the 
meaning  of  the  Food  and  Drug  Act  of  the  United 
States. 


“It  developed  during  the  course  of  the  trial  that 
neither  the  statute  nor  any  regulation  prescribed  under 
the  statute  fixed  any  standard  of  purity  or  otherwise 
for  preserved  peaches,  strawberries,  or  raspberries.  Of 
course,  there  has  been  evidence  introduced  here  that 
within  the  trade  there  is  a  general  standard  observed 
for  preserves. 

“Now,  the  Court  is  not  satisfied  even  from  the  testi¬ 
mony  of  those  witnessed  that  the  standard  is  so  fixed 
and  definite  that  any  verdict  of  guilty  could  be  sus¬ 
tained.  As  the  Court  now  views  the  evidence,  should 
the  Government  conclude  its  evidence  without  further 
testimony,  making  it  very  much  more  certain,  the  court 
would  be  compelled  to  find  the  issues  for  the  de¬ 
fendant.” 

Following  this  statement,  counsel  for  the  Govern¬ 
ment  moved  to  dismiss  its  cause  of  action,  and  the 
Court  dismissed  the  action  and  discharged  the  de¬ 
fendant. 

THE  BROKERAGE  CLAUSE 

A  NNOUNCEMENT  by  the  Great  Atlantic  &  Pacific 
/A  Tea  Co.  that  it  will  carry  to  the  Federal  courts 
/  \  the  recent  order  of  the  Federal  Trade  Commis¬ 

sion  directing  the  chain  to  cease  and  desist  from  ac¬ 
cepting,  on  purchases  of  commodities,  “all  allowances 
and  discounts  in  lieu  of  brokerage  in  whatever  form 
granted  or  paid  to  it  by  the  sellers  of  such  commodi¬ 
ties”  brings  one  step  closer  court  interpretation  of  the 
controversial  brokerage  clause  in  the  Robinson-Patman 
Act. 

As  the  situation  stands  today,  the  Commission’s  find¬ 
ings  in  the  A.  &  P.  case  constitute  a  clear-cut  victory 
for  the  brokerage  trade.  Whether  the  Commission’s 
interpretation  of  the  law,  which  has  been  sharply  dis¬ 
puted  by  attorneys  for  the  big  chain,  will  be  sustained 
by  the  courts,  remains  to  be  seen. 

The  Commission,  in  announcing  its  decision  in  the 
A.  &  P.  case,  had  the  following  illuminating  comment 
with  regard  to  its  interpretation  of  the  “brokerage” 
functions  performed  by  A.  &  P.  buying  agents:  “The 
Commission  found  that  while  sellers  benefit  from  the 
information  and  advice  given  by  the  A.  &  P.  agents, 
it  is  to  the  interest  of  the  A.  &  P.  company  to  avoid 
carryovers  and  surpluses  which  may  upset  the  market, 
and  the  duty  of  its  buying  agents  to  develop  and  main¬ 
tain  adequate  sources  of  supply  of  commodities  of  good 
quality,  packed  in  popular-sized  containers,  and  to 
have  shipments  routed  as  desired  by  the  respondent 
company.  In  connection  with  these  activities,  and  in 
cooperating  with  the  sellers,  the  A.  &  P.  company 
agents,  according  to  the  findings,  are  rendering  ser¬ 
vices  to  and  promoting  the  interests  of  the  A.  &  P. 
company  alone,  and  are  not  performing  for  the  sellers 
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any  selling  or  brokerage  service  or  any  services  what¬ 
soever  in  selling  their  commodities.  Further  findings 
were  that  in  fact  the  A.  &  P.  company’s  buying  agents 
render  no  selling  services  whatsoever  to  sellers  in 
connection  with  purchases  made  for  the  A.  &  P. 
company,  but  render  only  buying  services  to  their 
employer,  the  A.  &  P.  company.” 


CALIFORNIA  GROWERS  of  Canning  cling  peaches  are 
disturbed  over  reports  being  circulated  to  the  effect 
that  the  recent  market  stabilization  movement  launched 
by  a  group  of  more  than  thirty  canners  is  being  used 
to  secure  more  advantageous  contracts  for  the  1938 
crop.  Roy  B.  Wiser,  of  Gridley,  President  of  the  Cali¬ 
fornia  Farm  Bureau  Federation,  is  of  the  opinion, 
however,  that  the  situation  as  it  pertains  to  probable 
1938  prices  is  not  as  black  as  has  been  painted  and 
says  that  the  advertising  campaign  of  the  California 
cling  peach  organization  is  moving  fruit  out  in  large 
quantities.  The  slight  increase  in  price,  he  says,  is 
not  out  of  line  with  the  cost  of  other  foods.  Last  year, 
with  a  light  crop  believed  in  sight,  growers  secured 
$40  to  $45  a  ton  for  No.  1  canning  peaches.  Such  a 
price  is  probably  out  of  the  question  for  the  coming 
season,  unless  there  is  a  real  crop  failure,  but  there 
are  no  indications  that  canners  are  planning  a  ruinous 
cut,  such  as  has  been  intimated. 


THE  “OLD  SOUND  DOLLAR”— BANKERS’ 

ARKING  back  to  the  good  old  days  of  sound  dol¬ 
lars — the  money  we  all  then  used,  and  which 
many  cry  for  now — read  this  New  York  City 
item  of  February  1st: 

“CREDITORS  BUY  ASSETS  OF  DEFUNCT 
BANK  FOR  $1 

A  creditors’  committee  of  the  defunct  banking 
firm  of  Clarke  Brothers,  which  closed  its  doors  in 
1929  with  a  loss  of  $5,000,000  to  its  depositors, 
purchased  all  the  bank’s  assets  yesterday  for  $1. 

The  assets  included  $1,300,000  in  notes  that  are 
uncollectable,  according  to  a  report  by  the  Irving 
Trust  Company,  as  trustee,  with  Robert  P. 
Stephenson,  referee  in  bankruptcy.  A  group  of 
more  than  fifty  creditors  wished,  however,  to  take 
a  chance  on  realizing  something  on  the  assets. 

As  a  result,  a  committee  of  three  lawyers — Louis 
Ginsburg,  who  paid  the  dollar,  Albert  Weiss  and 
John  F.  Kavanagh — ^was  named  to  handle  future 
affairs  of  the  estate.” 

• 

SCIENCE  MARCHES  ON!— Noted  in  the  news: 
“Water  fleas’  life  span  doubled  by  dieting  in  younger 
days.  Brown  (Univ.)  Scientists  report.” 


CEDARBURG’S  CONTRIBUTION 
TO  THE  NATION’S  HEALTH 

/^EDARBURG’S  a  healthy  little  place  itself — and  it  has  done 
its  bit  to  make  the  rest  of  the  nation  healthier  by  the  per¬ 
fection  of  the  Master -Built  Gan  Washer  and  Sterilizer.  You  can 
now  insure  the  sanitation  of  your  pack — so  that  the  good  name 
of  the  canning  industry  as  a  whole  can  never  be  damaged.  You 
know  how  one  case  of  spoiled  food  can  stop  a  thousand  sales  of 
canned  foods.  Protect  your  own  good  name  and  that  of  the  in¬ 
dustry.  Get  the  facts — and  you’ll  agree  there’s  no  other  answer 
to  the  can-washing  problem.  Write,  today,  for  complete  data 
on  this  most  important  subject. 


HANSEN  CANNINS  MACHINERY  CORP.  .SK, 


California  Repreaentative  ; 

KING  SALES  &  ENGINEERING  CO. 
206-210  Ist  St.,  San  Francisco,  Cal. 


Intermountain  Representative: 
JAMES  Q.  LEAVITT  COBIPANT 
905  1st  Sec.  Bk.Bldr.,Otrden,  Utah 
1955  1st  Arenne  S.,  battle.  Wash. 


I 


Seaboard  Representative: 

WM.  T.  HOWETH,  Lewes,  Del. 


22 


THE  CANNING  TRADE 


February  7,  19S8 


INDIANA  CANNERS 
ASSOCIATION 

INDIANA- BALTIMORE 
TOMATO  SEED 

is  the  result  of  efforts  to  produce  a  strain 
of  tomatoes  especially  for  canning  with  a 
capacity  to  yield  more  tomatoes  per  acre 
than  any  other  variety  under  Indiana 
conditions. 

The  Indiana  Canners  Association  strain 
is  hacked  by  years  of  careful  breeding  by 
Purdue  University  Agricultural  Experi¬ 
ment  Station,  to  develop  vigorous,  hardy 
vines,  yielding  heavily  of  fruit  especially 
for  the  needs  of  the  canning  industry. 

Certified —True  to  type  and  practically 
disease  free  by  Purdue  University  Agri¬ 
cultural  Expermint  Station  and  the  State 
Entomologist  of  Indiana. 

Order  now  for  delivery  to  April  1st. 

$2.50  per  pound 

INDIANA  CANNERS 
ASSOCIATION,  INC. 

221-22  Occidental  Bldg., 

INDIANAPOLIS,  INDIANA 


The  RIGHT  start 


for  profitable  vegetable  yields! 


Supplying  their  growers  with  SEMESAN-treated 
seed  has  been  proved  a  profitable  practice  by 
many  canners.  For,  at  a  cost  as  low  as  per 
pound  of  vegetable  seed  treated,  SEMESAN  pro¬ 
tects  against  seed  rotting  and  damping-off,  reduces 
damage  by  seed-borne  diseases,  usually  increases 
stands  and  yields.  SEMESAN  is  easily  applied  as 
a  dust  or  in  water  solution.  Write  today  for  free 
pamphlet  giving  further  facts  about  this  effective, 
highly  recommended  treatment. 

BAYER-SEMESAN  COMPANY,  INC. 

DU  PONT  BUILDING,  WILMINGTON,  DEL. 
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SCHEDULES  ARE  CONSISTENTLY 


PORTE 

FLEXIBLE  STEEL  CONVEYOR  BELTING 

.  .  .  and  you  get  LONGER  WEAR  with  LESS  REPAIR.  So  dependable  is  its 
uniform  TROllBLE-FREE  SERVICE  that  Peak  Production  schedules  are  accurately 


and  consistently  maintained.  Used  by 
leading  plants  from  coast  to  coast  in  sort¬ 
ing,  peeling,  grading  and  picking  tables, 
in  drying  and  spraying  conveyors. 

Provides  a  flat  surface  for  conveying  cans, 
bottles  and  boxes,  empty  or  filled.  Look 
at  the  edge  and  you'll  see  why  La  Porte 
Steel  Belting  is  proof  against  creep  weave 
or  jump  -  -  why  it's  certified  against 
stretch  or  shrink  due  to  its  being  UNI¬ 
FORMLY  STRONG  AT-ALL-POINTS. 
Easily  cleaned.  Sanitary  and  Long  Wear¬ 
ing,  Heat,  Acid  and  Corrosion-Proof. 
Follow  the  amazing  swii^  to  this  scientiR- 
cally  engineered  Steel  Conveyor  belting. 
Let  your  mill  supply  house  shovy  you  why 
"It's  Planned  lor  the  Future,”  why  it 
makes  old  methods  of  conveying  obsolete. 
Plant  engineers  who  installed  a  single 
unit  are  now  equipping  their  entire  plant 
with  this  revolutionary  belting. 

La  Porte  Mat  &  Mfg.  Co. 

Box  124 

La  Porte,  Indiana 
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THE  MARKETS 

m  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

The  Pea  Offerings  Disclose  the  Strength  of  the  Whole  Canned 
Foods  Market — Buying  Is  Going  On — Business  Needs  to  Co 
Back  to  Work,  Like  Wholesale  Grocers  and  Canners. 

OVERNMENT  PEA  BUYING — There  used  to 
be  an  axiom ;  “if  you  scratch  a  Russian  you  will 
find  a  Tartar.”  We  have  about  concluded  that 
if  you  test  a  canned  foods  market  rumor  you  will  find — 
a  surprise,  to  put  it  mildly.  Here’s  the  test:  If  there 
were  from  five  to  eight  million  cases  of  surplus  canned 
peas  at  the  time  the  Government  offered  to  buy,  why 
weren’t  five  to  eight  million  cases  offered,  when  the 
Government  asked  the  canners  to  put  their  own  prices 
on  them?  This  was  an  offer  to  clean  out  at  your  own 
price.  What  could  be  more  lovely? 

Inside  information  of  the  reliable  kind  had  told  us 
that  there  were  not  over  four  million  cases  of  canned 
peas,  at  the  time  spoken  of,  and  that  better  than  two 
million  cases  of  these  were  needed  as  carry-over  stock. 
This  refers,  of  course,  to  unsold  stocks.  The  Conven¬ 
tion  made  this  apparent,  for  as  one  wise  trader  put  it : 
“buyers  do  not  seek  bargains  on  a  weak  market  (they 
wait  for  the  inevitable  breaks)  and  buyers  are  hunt¬ 
ing  bargains.”  And  now  the  report  on  the  offerings 
tendered  the  Government  confirms  this.  Here  is  the 
report  totalling  but  2,643,466  cases  of  all  sized  tins 
and  of  all  degrees  of  quality  as  having  been  offered 
by  closing  time,  January  24th.  It  is  an  interesting 
study,  in  the  light  of  possibilities  mentioned  above, 
and  irrefutable  evidence  that  the  rumors,  and  reports 
were  wide  of  the  mark.  You  are  at  liberty  to  assign 
your  own  reasons.  We  call  particular  attention  to  the 
cruel  and  untrue  report  that  the  majority  of  the  ’37 
pea  packs  were  of  poor  standard  or  sub-standard  qual¬ 
ity.  The  tenders  show  that  to  have  been  a  deliberate 
and  malicious  misrepresentation,  harmful  to  the  whole 
canned  pea  market.  Always  canners  may  expect  to  be 
played  as  suckers,  but  at  least  when  you  find  out  about 
it,  you  ought  to  learn  the  names  and  persons  making 
the  attempt,  and  then  blacklist  them  for  all  eternity. 
Government  grading  of  all  offers  has  done  wonders 
towards  reducing  this  species  of  robbery,  and  as  a  can- 
ner  if  you  are  not  using  it,  wake  up,  and  note  that  all 
acceptances — in  fact  all  offers — had  to  carry  such  grad¬ 
ing  certificates.  Here  is  tlie  report  of  offers,  and  also 
of  the  acceptances. 

FEDERAL  SURPLUS  COMMODITIES  CORPORATION 

Washington,  February  1,  1938. 

Editor,  The  Canning  Trade. 

Dear  Sir: 

We  are  enclosing  for  your  information  and  for  such  use  as 
you  may  wish  to  make  of  the  data,  a  copy  of  our  circular  letter 
dated  January  31,  relative  to  offerings  to  and  acceptances  by 


the  Federal  Surplus  Commodities  Corporation  under  its  canned 
pea  purchase  program  XE-lla  announced  under  date  of  January 
11,  1938. 

Very  truly  yours, 

H.  C.  ALBIN,  Pi’ocurement  Officer. 

CANNED  PEAS— PROGRAM  XE-lla 
SUMMARY  OF  OFFERINGS 

CLOSING  DATE  JANUARY  24.  1938 


ALASKAS  CASES  No.  2  CANS 


AREA 

Grade  A 

Grade  B 

Grade  C 

Substandard 

Total 

Cases 

1  Offered 

EASTERN  STATES 

Tri-States  . 

37,581 

63,405 

34,918 

135,904 

Other  Eastern  States . 

1,550 

10,100 

75,000 

86,650 

Total  Eastern . 

39,131 

73,505 

109,918 

222,554 

MID-WEST  STATES 

Wisconsin  . 

29,534 

313,052 

576,459 

9,194 

928,239 

Illinois,  Indiana,  Michigan.. 

53,090 

54,200 

107,290 

Other  Mid-West  States . 

8,430 

17,392 

13,750 

39,572 

Total  Mid-West . 

37,964 

383,534 

644,409 

9,194 

1,075,101 

WESTERN  STATES 

Washington,  Oregon . 

7,300 

7,300 

Other  Western  States . 

11,798 

3,000 

14,798 

Total  Western . 

7,300 

11,798 

3,000 

22,098 

Total  United  States . 

45,264 

434,463 

720,914 

119,112 

1,319,753 

SWEETS  CASES  No.  2 

CANS 

AREA 

Grade  A 

Grade  B 

Grade  C 

Substandard 

Total 

Cases 

Offered 

EASTERN  STATES 

Tri-States  . 

4,500 

4,164 

• 

46,030 

9,852 

64,546 

Other  Eastern  States . 

7,446 

22,929 

5,300 

2,720 

38,395 

Total  Eastern . 

11,946 

27,093 

51,330 

12,572 

102,941 

MID-WEIST  STATES 

Wisconsin  . 

29,639 

258,438 

212,018 

2,183 

502,278 

Illinois,  Indiana,  Michigan.. 

3,100 

38,919 

109,372 

151,391 

Other  Mid-West  States . 

3,908 

8,159 

4,200 

16,267 

Total  Mid-West . 

32,739 

301,265 

329,549 

6,383 

669,936 

WESTERN  STATES 

Washington,  Oregon . 

139,700 

38,110 

29,425 

2,250 

209,485 

Other  Western  States . 

21,500 

51,206 

29,745 

102,451 

Total  Western . 

161,200 

89,316 

59,170 

2,250 

311,936 

Total  United  States . 

205,885 

417,674 

440,049 

21,205 

1,084,813 

ALASKAS 

AND  SWEETS-  CASES 

No.  10  CANS 

AREA 

Grade  A  Grade  B 

Grade  C  Substandard 

Total 

Cases 

Offered 

Wisconsin  . 

All  Other  States . 

.  32,803 

.  1,200 

49,325  2,255 

22,480  . 

84,383 

23,680 

Total  United  States.. 

.  34,003 

71,806  2,255 

108,063 

In  addition  to  above  offerings  of  No.  2  and  No. 

10  cans,  offerings  of  miscel- 

laneous  size  cans  were  received  as  follows:  76,681  cases  of  No.  1  East  (Picnic), 
13,286  cases  of  No.  303,  and  3,750  cases  of  other  size  cans. 

The  total  of  all  offerings  received  in  terms  of  cases  of  No.  2  cans  was 
2,643,466  cases. 
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SUMMARY  OF  OFFERINGS  ACCEPTED 
JANUARY,  1938 


ALASKAS— CASES  No.  2  CANS 


AREA 

Grade  B 

Grade  C 

Total  Cases 
Substandard  Accepted 

EASTERN  STATES 

All  Eastern  States . 

11,397 

109,918 

121,315 

Total  Eastern . 

11,397 

109,918 

121,316 

WESTERN  AND  MID-WEST  STATES 

Wisconsin  .  30,676 

Other  Western  and  Mid-West 

States  . 

281,929 

19,000 

1,000 

313,505 

19,000 

Total  Western  and  Mid- West 

30,576 

300,929 

1,000 

332,505 

30,676 

312,326 

110,918 

453,820 

SWEETS- 

-CASES 

No.  2  CANS 

AREA 

Grade  B 

Grade  C 

Total  Cases 
Substandard  Accepted 

EASTERN  STATES 

All  Eastern  States . 

36,176 

9,852 

46,027 

Total  Elastern . 

36,175 

9,852 

46,027 

WESTERN  AND  MID-WEST  STATES 

81,252 

74,270 

2,183 

89,393 

other  Western  and  Mid-West 
States  . 

8,000 

3,100 

85,370 

Total  Western  and  Mid-West.... 

13,958 

155,522 

5,283 

174,763 

Total  United  States . 

13,958 

191,697 

16,135 

220,790 

ALASKAS  AND  SWEETS- 

-CASES  No. 

10  CANS 

AREA 

Grade  B 

Grade  C 

Total  Cases 
Substandard  Accepted 

W  isconsin  . 

17,700 

2,700 

2,255 

19,955 

2,700 

Total  United  States . 

20,400 

2,255 

22,655 

Only  the  No.  2  and  No.  10  cans  were  accepted.  The  total  of  offerings  accepted 
in  terms  of  cases  of  No.  2  cans  was  704,741  cases. 


As  we  go  to  press  the  following  official  release  has 
just  come  thru: 

Washington,  February  3,  1938. 

S.  S.  C.  C.  PREPARED  TO  BUY  SURPLUS  PEAS  FROM 
CANNERS  IN  ELEVEN  STATES 

HE  AGRICULTURAL  ADJUSTMENT  ADMINISTRA¬ 
TION  announced  today  that  the  Federal  Surplus  Commodities 
Corporation  has  accepted  for  purchase  704,741  cases  of  canned 
peas,  from  canning  factories  in  eleven  States,  for  relief  dis¬ 
tribution  through  .State  agencies. 

Notification  of  acceptances  and  rejections  are  being  made  by 
the  Corporation  to  the  packers  who  have  submitted  offers  since 
the  canned  pea  purchase  program  became  effective  early  in 
January.  The  final  date  on  which  offers  were  acceptd  was 
January  24th. 

The  Corporation  received  offers,  in  terms  of  No.  2  cans,  of 
a  total  of  2,643,466  cases  of  canned  peas.  Offers  submitted  by 
packers  and  considered  by  the  Corporation,  have  included  all 
U.  S.  grades  of  canned  peas.  Acceptances,  however,  have  been 
made  of  such  quantities  of  peas  as  the  Corporation  believed 
advisable  to  purchase  for  immediate  relief  distribution. 

The  prices  for  all  peas  accepted  vary  according  to  grades, 
sieve  sizes,  types  and  production  areas  and  ranged  up  to  a 
maximum  of  77^/4  cents  per  dozen  for  No.  2  cans  and  to  $3.50 
per  dozen  for  No,  10  cans. 

Packers  are  being  instructed  to  prepare  for  delivery  of  the 
peas  accepted  to  the  Corporation  between  February  14th  and 
May  14th,  1938.  Under  the  provisions  of  the  program,  however, 
packers  must  deliver  25  per  cent  of  the  quantity  of  the  peas 
contracted  within  30  days  beginning  February  14th.  The  re¬ 
maining  75  per  cent  need  not  be  delivered  if  the  packer  can 
supply  his  affidavit  that  the  peas  may  be  moved  into  normal 
market  channels. 

Acceptance  is  conditional  upon  the  sampling  and  grading  of 
the  canned  peas  by  representatives  of  the  Canned  Fruit  and 
Vegetable  Standardization  and  Grading  Service  of  the  Bureau 
of  Agricultural  Economics. 


Removal  of  the  surplus  pack  of  peas  for  1938  is  the  purpose 
of  the  purchase  program,  in  order  to  keep  normal  trade  channels 
open,  reduce  the  carry-over  and  encourage  better  demand  for 
peas  grown  in  1938,  and  better  prices  to  growers  in  consequence. 

States  in  which  the  canned  peas  acceptances  for  purchase  have 
been  made  are  Wisconsin,  Maryland,  New  Jersey,  Virginia,  In¬ 
diana,  Ohio,  Pennsylvania,  Minnesota,  Michigan,  Wyoming  and 
Washington. 

THE  MARKET — It  is  said  the  buyers  are  being  very 
cautious,  and  taking  only  such  amounts  of  goods  as 
they  need,  but  we  regard  this  as  more  of  a  camouflage 
than  a  fact.  What  they  are  doing  is  seeking  quietly 
what  they  want  and  getting  it  without  forcing  prices 
higher  against  themselves.  The  Bureau  of  Foreign 
and  Domestic  Commerce  is  authority  for  the  statement 
that  total  wholesale  grocery  business  for  the  year  1937 
was  the  highest  since  1930,  which,  in  effect,  means  in 
history,  as  we  have  so  often  pointed  out.  And  that 
demand  is  going  steadily  on ;  and  it  does  not  make  sense 
to  say  that  under  such  conditions  these  buyers  are 
timid  or  withholding  orders.  We  have  pointed  out  that 
they  are  hunting  bargains.  Canners,  as  sellers,  should 
take  this  as  a  warning  that  they  must  up  their  prices 
slightly,  and  continue  their  very  firm  selling  policy. 
Canned  foods  prices  are  too  low,  and  they  can  stand 
an  advance  of  from  5c  to  10c  per  dozen  on  the  average, 
and  without  fear  of  reaction  from  consumers.  But 
unless  the  canners  make  these  advances  they  will  not 
be  made.  The  market  is  in  their  hands. 

The  number  of  changes  in  prices  is  so  small  as  to 
be  note-worthy.  That  again  gives  evidence  of  the  op¬ 
portunity  to  advance  prices.  No  need  to  requote  market 
prices  on  any  items  here;  you  have  them  in  the  mar¬ 
ket  pages. 

Futures  have  not  been  opened,  and  they  should  not 
be,  until  you  can  sell  them  intelligently,  which  means 
on  known  costs,  and  not  on  guess-work.  There  is  no 
lack  of  confidence  in  this  industry;  machinery  and 
supply  men  are  doing  good  business,  Chicago  having 
been  the  best  in  years  for  some  firms  at  least. 

Small  business,  so-called,  had  its  innings  at  Wash¬ 
ington  this  week,  and  not  to  its  credit,  it  would  seem. 
What’s  needed  in  all  lines  is  to  go  ahead  and  do  busi¬ 
ness  ;  stop  bellyaching,  and  cease  running  to  Washing¬ 
ton,  or  looking  to  Washington,  for  help.  The  wholesale 
grocers  seem  to  be  doing  this,  and  the  cannind  industry 
is  following  suit. 

“The  mills  of  the  gods  grind  slowly,  but  grind  ex¬ 
ceedingly  fine” — but  they  are  grinding,  as  witness  the 
statement  of  William  0.  Douglas,  Chairman  of  the 
Securities  and  Exchange  Commission  (the  S.E.C.)  : 
“I  see  in  some  situations  that  finance  is  the  master 
rather  than  the  slave  of  business,  thwarting  the  will 
of  those  who  place  the  vitality  of  an  industry  above 
emotions  and  collateral  self-serving  motives.  An  indus¬ 
try  which  has  the  opportunity  to  make  a  major  contri¬ 
bution  toward  recovery  is  stymied  by  a  small  group 
who  stand  squarely  in  its  path,  intent  upon  preserving 
its  own  intangible  interest  regardless  of  the  costs.” 
Coming  from  a  former  Wall  Street  man,  and  one  who 
has  proved  his  worth  and  ability,  that  is  a  statement 
on  financial  control  we  never  expected  to  see.  Light 
is  breaking  thru. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  *'Th«  Canning  Traded* 
Convention  Appraisal  —  Buying  to  be  Conservative  Until 
Spring — ^Texas  Citrus  Business  Good — Fairly  Steady  Demand 
for  Tomatoes  —  Peas  Steady  —  Corn  More  Active  —  Salmon 
Outlook  More  Bullish — Fruits  Stiffen — Spinach  Sought. 

New  York,  February  3,  1938. 

The  situation — Aside  from  its  conversation 
angles,  the  Chicago  meetings  proved  a  dismal 
failure  in  launching  the  1938  packing  season,  and 
“futures”  was  a  word  seldom  heard  after  the  meetings 
got  under  way.  There  was  some  business  booked  on 
spots,  however,  and  canners  succeeded  in  presenting  a 
strong  front  on  their  price  views  in  conversations  with 
distributors.  The  only  active  item  in  the  market  at  the 
moment  appears  to  be  Texas  citrus,  which  has  met 
with  a  good  response  following  the  announcement  of 
opening  prices. 

THE  OUTLOOK — Now  that  the  Chicago  hurdle  is 
past  with  no  cracking  in  the  price  structure  for  canned 
foods,  continued  conservative  replacement  buying  is 
looked  for  well  into  the  spring  season.  Distributors 
are  jittery  over  the  business  outlook,  notwithstanding 
well-maintained  sales  totals,  and  while  this  sentiment 
is  prevalent  it  would  be  folly  for  canners  to  attempt 
to  stir  up  things  through  the  medium  of  price  conces¬ 
sions.  Distributors’  holdings  in  many  instances  appear 
to  be  far  from  adequate,  and  the  immediate  outlook, 
therefore,  would  appear  to  indicate  a  sellers’  market 
on  most  items. 

GRAPEFRUIT — Texas  canners  have  booked  a  good 
volume  of  business  on  new  pack  citrus  on  the  basis  of 
95c  per  dozen  for  No.  2  segments,  67V2C  for  2s  sweet¬ 
ened  grapefruit  juice  and  65c  for  the  unsweetened 
products.  Prices  quoted  by  Texas  canners  are  under 
those  named  by  Florida  packers,  the  latter  quoting 
juice  at  75c  for  the  sweetened  and  72i/^c  for  the  un¬ 
sweetened. 

TOMATOES — A  fairly  steady  market  for  spot  toma¬ 
toes  was  in  evidence  here  during  the  week,  with  a  little 
pick-up  in  demand  for  spot  shipment,  principally  on 
2s.  Southern  packers  are  holding  prices  steady  at 
posted  levels,  and  are  apparently  convinced  that  the 
market  will  hold,  judging  from  the  absence  of  special 
inducements.  The  situation  in  the  midwest  and  on  the 
west  coast  is  also  without  change  this  week.  New  York 
State  canners  are  quoting  extra  standards  on  the  basis 
of  75c  for  2s,  $1.05  for  2i/2S,  and  $3.50  for  10s,  with 
a  moderate  inquiry  reported. 

PEAS — The  market  is  showing  a  steady  tone  on  all 
fronts.  In  the  tri-states,  standard  ungraded  or  4  sieve 
Alaskas  are  held  at  67i/4c  for  2s,  and  $3.50  for  10s, 
with  extra  standard  2  sieve  at  $1.00  and  3  sieve  at  85c 
for  2s.  Wisconsin  packers  quote  standard  Alaskas,  4 
sieve,  at  72i/4c  and  upwards,  with  3  sieve  at  a  minimum 
of  75c  and  2  sieve  at  85c.  On  fancy  Wisconsins,  the 
market  is  held  at  $1.10  for  3  sieve,  $1.30  for  2  sieve, 
and  $1.45  for  1  sieve.  New  York  State  packers  quote 


extra  standard  ungraded  2s  at  90c,  with  fancies  held 
at  $1.20  for  4  sieve,  $1.25  for  3  sieve,  and  $1.40  for  2 
sieve.  In  the  Northwest,  sweets  are  held  at  90c  for 
standards,  with  extra  standards  ranging  971/2C  to  $1 
and  fancy  quoted  at  $1.10  for  4  sieve,  $1.15  for  3  sieve, 
and  $1.30  for  2  sieve. 

CORN — The  market  is  taking  on  a  little  more 
activity,  and  prices  appear  well  held.  Southern  packers 
quote  standard  crushed  Evergreen  at  62i/2C  and  up, 
with  extra  standard  at  72i/2C  and  fancy  ranging  from 
90c  upwards.  On  fancy  country  gentleman  in  the  south 
the  market  is  also  held  at  a  minimum  of  90c,  while 
bantam  is  available  at  85c  and  upwards.  New  York 
packers  hold  golden  bantam  at  85  to  95c,  with  whole 
kernel  golden  bantam  at  $1.05.  Maine  packers  offer 
fancy  golden  bantam  at  95c.  In  the  midwest,  the  mar¬ 
ket  for  standard  corn  for  prompt  shipment  ranges  from 
671/^c  upwards,  with  fancy  ranging  95c  to  $1,  as  to 
variety  and  packer. 

SALMON — The  market  outlook  is  a  little  more 
bullish,  with  the  trade  looking  for  higher  costs  on 
spring  buying.  For  prompt  shipment,  reds  continue 
to  offer  at  $2.35  for  1  tails,  $2.75  for  1  flats  and  $1.70 
for  flat  halves,  while  medium  reds  hold  at  $1.80  for 
1  tails  and  $1.25  for  flat  halves.  Fancy  pinks  are  of¬ 
fered  for  shipment  at  $1.20  to  $1.25  on  tails  Is,  with 
flat  halves  held  at  85c,  while  chums  range  $1.10  to  $1.15 
on  tails  and  are  quoted  at  80c  for  flat  halves.  Fancy 
Chinooks  are  firm  at  $2.25  for  1  tails,  $3.50  for  1  flats, 
and  $2.25  for  flat  halves,  all  prices  being  f.  0.  b.  Seattle. 

SARDINES — Buyers  are  beginning  to  show  more 
interest  in  offerings,  as  they  start  to  stock  up  for  spring 
demand.  Maine  canners  are  holding  the  market  for 
quarter  oil  or  mustard  keyless  at  $3,  with  oil  key  car¬ 
tons  at  $3.80  and  three-quarter  mustard  keyless  at 
$2.70.  California  canners  quote  ovals,  mustard  or 
tomato,  at  $3.25  for  48/ls,  with  round  naturals.  No.  1 
tall,  at  $2.65  for  48/ls. 

CALIFORNIA  FRUITS — The  market  is  featured 
by  a  stiffening  in  prices  on  the  part  of  some  canners, 
with  pears,  apricots,  plums,  and  freestone  peaches 
marked  up  in  some  instances  as  canners  in  that  state 
develop  their  stabilization  program.  There  is  appar¬ 
ently  considerable  skepticism  in  the  trade  still  as  to  the 
permanence  or  effectiveness  of  the  California  control 
plan,  however,  and  buyers  are  making  replacements 
cautiously,  waiting  for  further  developments  in  the 
coast  situation. 

SPINACH — This  item  is  also  coming  in  for  a  little 
buying  interest  as  distributors  begin  to  patch  up  holes 
in  their  inventories.  Tri-state  packers  are  quoting  the 
market  for  fancy  on  the  basis  of  721/2C  for  2s,  $1  for 
21/^s,  and  $3.40  for  10s.  Arkansas  packers  are  still 
underselling  the  market  by  a  considerable  margin,  how¬ 
ever,  quoting  solid  pack  at  60c  for  2s,  85c  for  2I/2S, 
and  $2.75  for  10s.  On  the  west  coast,  California  can¬ 
ners  are  holding  fancy  firm  at  80c  for  Is,  90c  for  2s, 
$1.05  for  21/^s,  and  $3.65  for  10s,  f.  o.  b.  canneries  or 
common  shipping  point. 
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CHICAGO  MARKET 

By  ‘Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Convention  Weil  Attended — Market  Firm,  Buying  on  Increase 
— Cold  Weather  Prevails — Fruit  and  Vegetable  Market  Holding 
Firm — The  A,  Cr  P.  and  National  Tea  Co.  Controversy. 

Chicago,  Ill.,  February  4,  1938. 

POST  CONVENTION  GOSSIP— Wherever  you  go, 
you  hear  the  question  asked:  How  did  you  like  the 
new  setup,  the  new  arrangements,  brokers  at  the 
Palmer  House  and  canners  at  Hotel  Stevens? 

Most  of  the  boys,  particularly  the  brokers,  didn’t  like 
it,  but  as  someone  said,  you  have  to  get  more  or  less 
used  to  it.  With  some,  the  arrangement  seemed  to  be 
quite  satisfactory. 

Everyone  realizes  that  these  Food  Industrial  meet¬ 
ings  are  getting  to  be  so  large  that  everyone  cannot 
expect  to  be  conveniently  housed. 

GENERAL  MARKET — There  is  more  buying  going 
on.  Retail  trade  is  holding  up  remarkably  well  and  in 
some  channels,  increases  have  been  recorded.  Prices 
are  unchanged  and  there  is  little  new  to  report  from 
the  strictly  price  point  of  view. 

THE  WEATHER — One  or  two  cold  days  with  the 
thermometer  dropping  close  to  zero  have  prevailed 
since  the  convention  visitors  left  this  city. 

CALIFORNIA  FRUITS— There  is  only  one  price 
on  peaches  and  those  buyers  who  have  been  trying  to 
purchase  at  less  than  the  list  have  failed. 

Apricots  are  a  trifle  easy  and  some  low  prices  have 
been  noted  on  whole  unpeeled  apricots  in  both  No.  1 
tall  as  well  as  No.  2^/^  tins.  That  is  not  to  be  un¬ 
expected  as  California  canners  really  pack  too  heavily 
of  the  whole  unpeeled  grade. 

PACIFIC  NORTHWEST  —  Pears  occupy  a  very 
firm  position  and  it  is  now  quite  difficult  indeed  to 
obtain  desired  counts  in  No.  2V^  choice  quoted  at  $1.70, 
Coast,  and  No.  10  choice  quoted  at  $5.75,  Coast. 

OREGON  PRUNES — Here  is  one  item  that  the  dis¬ 
tributor  has  been  complaining  about.  He  maintains 
that  Oregon  prunes  haven’t  sold  near  as  well  as  a 
year  ago.  No.  21/^  choice  are  quoted  at  $1.05  to  $1.10, 
Coast. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— 
Lower  prices  are  being  quoted  from  the  Rio  Grande 
Valley,  Texas,  district  and  one  hears  of : 

No.  2  Fancy  Unsweetened  Grapefruit  Juice,  $  .621/2 
No.  300  Fancy  Unsweetened  Grapefruit  Juice,  .5214 
No.  10  Fancy  Unsweetened  Grapefruit  Juice,  2.85 
These  prices  f.  o.  b.  common  Rio  Grande  Valley  ship¬ 
ping  points. 

Florida  seems  to  be  out  of  it  as  far  as  this  market 
is  concerned  on  juice,  but  some  worthwhile  business 
was  booked  during  the  convention  and  also  since  then 
on  grapefruit,  the  range  of  the  market  being: 

No.  2  Fancy  Sections . $  .95  to  .971/4  Florida 

No.  5  Fancy  Sections .  2.75  to  2.85  Florida 

No.  2  Broken  Sections . 821/4  to  .90  Florida 

TOMATOES — There  is  no  change  in  this  situation. 
Indiana  No.  2  standards  are  quoted  more  generously  at 


67 1^  cents,  factory,  with  here  and  there  a  lot  available 
at  65  cents. 

No.  21/4  Indiana  standards  are  quoted  at  95  cents  and 
upward,  but  the  fear  of  the  Chicago  jobbing  trade  is 
that  Utah  will  dump  some  of  their  surplus  here  and 
already  a  price  of  95  cents  delivered  on  No.  2i/4  extra 
standard  Utah  tomatoes  has  been  named. 

No.  10  tin  tomatoes  are  firm  and  lots  are  small  in 
first  hands.  The  market  is  $3.25  to  $3.40,  Indiana 
factory. 

CORN — Is  j  ust  pegging  along  without  much  interest. 
Prices  are  unchanged.  No.  2  standard  cream  style 
white  is  quoted  from  65  cents  up,  f.  0.  b.  Middlewestern 
factory  points. 

PEAS — Prior  to  this  report  being  filed,  made  diligent 
effort  to  learn  if  the  Government  had  closed  on  any 
bids.  As  we  understand  it,  the  Federal  Surplus  Com¬ 
modities  Corporation  is  making  a  very  careful  survey 
of  all  bids  submitted  them  and  before  alloting  any  and 
actually  purchasing  any,  they  want  to  know  the  full 
details. 

Meanwhile,  the  jobbing  trade  is  showing  greater 
interest  and  business  is  being  booked  with  75  cents, 
Wisconsin  factory,  bottom  now  on  No.  2  standard  Early 
June. 

THE  FISH  LINE — Salmon  is  moving  better  at 
prices  previously  quoted.  Shrimp  is  a  trifle  easier,  but 
because  of  Lenten  demand,  developing  a  larger  inquiry 
is  noted.  Tuna  fish  is  moving  seasonably. 

THE  A.  &  P.  CASE — The  trade  press  has  given  the 
readers  of  this  column  all  the  details  relative  to  the 
Federal  Trade  Commission’s  cease  and  desist  order  on 
the  26th  of  last  month.  This  action  by  the  Commission 
was  expected,  but  considerable  gossip  was  going  the 
rounds  both  last  week  as  well  as  this  week  and  all  be¬ 
cause  little  or  nothing  had  appeared  in  the  daily  news¬ 
papers  about  the  cease  and  desist  order.  Someone 
claims  that  A.  &  P.  had  instructed  all  their  managers 
to  see  that  the  local  newspapers  did  not  carry  the  news. 
A.  &  P.,  of  course,  will  appeal  the  case  to  the  Federal 
Circuit  Court  and  if  the  Commission  is  sustained 
there,  then  the  case  will  go  to  the  Supreme  Court. 

THE  NATIONAL  TEA  COMPANY— This  chain, 
one  of  the  best  and  most  popular  in  the  Chicago  district, 
announces  John  McKinlay,  former  president  of 
Marshall  Field  &  Co.,  has  been  named  chairman  of 
the  board  and  chief  executive  officer.  Fred  Massmann, 
president  of  the  National  Tea,  in  announcing  the 
board’s  actions  said :  “Mr.  McKinlay  will  immediately 
take  office  and  assume  general  executive  supervision 
of  the  company’s  affairs.”  The  office  of  chairman  is  a 
newly-created  position. 
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CALIFORNIA  MARKET 

By  ''Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Conditions  Clearing — Buyers  Like  the  Firm  Market — 
Better  Buying  of  Canned  Peaches — ^Tomato  Juice  Prices  Move 
Downward — Asparagus  Control  Considered — Spinach  Pack  to 
be  Held  Down  Until  Surplus  Has  Been  Moved. 

San  Francisco,  February  3,  1938. 

CLEARING — Canners  and  brokers  are  returning 
from  the  Chicago  convention  with  reports  of  a 
much  better  understanding  on  market  condi¬ 
tions  as  a  result  of  the  gathering.  There  was  not  the 
usual  buying  of  futures,  or  attempts  to  place  business 
on  this  basis,  trading  having  been  confined  almost  ex¬ 
clusively  to  spots.  The  firm  market  seemed  to  please 
buyers,  rather  than  otherwise,  encouraging  them  to  go 
ahead  and  place  requirements.  Several  canners  in  the 
San  Francisco  sector  report  a  larger  volume  of  mail 
business  the  last  few  days  than  in  several  months.  This 
is  taken  to  indicate  that  buyers  have  reached  the  con¬ 
clusion  that  prices  in  general  are  at  the  bottom. 

An  interesting  feature  of  the  canned  fruit  market 
of  late  has  been  the  steady  increase  in  the  demand 
for  cling  peaches,  aided  by  the  advertising  campaign, 
and  the  inquiries  for  fruit  for  export.  Prices  on  Aus¬ 
tralian  canned  fruits  have  been  brought  out  and  show 
an  advance  over  those  of  last  year.  Hence,  renewed 
interest  in  California  fruits.  In  some  instances,  the 
inquiries  have  resulted  in  sales,  particularly  on 
apricots. 

TOMATO  JUICE — Prices  on  California  pack  tomato 
juice  have  been  readjusted  downward  by  some  interests 
to  place  them  more  in  line  with  prices  on  other  juices, 
of  which  there  are  now  so  many.  Prices  on  canned 
tomatoes  remain  as  for  several  weeks,  with  more 
interest  being  shown  for  this  product  in  Eastern  mar¬ 
kets.  No  large  business  is  being  done,  however,  outside 
the  immediate  territory. 

ASPARAGUS — The  matter  of  placing  a  control  on 
asparagus  output  for  the  coming  season  is  under  con¬ 
sideration  by  canners  and  will  soon  come  to  a  head, 
with  the  opening  of  the  packing  season  less  than  two 
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months  away.  A  large  crop  is  expected,  judging  from 
the  acreage  and  early  growing  conditions.  In  case 
there  is  no  control  the  pack  will  doubtless  be  higher 
than  in  recent  years,  with  lower  prices  probably  neces¬ 
sary  to  move  it.  While  some  firms  having  featured 
brands  are  about  sold  up  on  asparagus,  the  full  line  is 
still  to  be  had. 

SPINACH — Opening  prices  on  spinach  have  not 
made  an  appearance,  as  yet,  but  may  be  expected 
shortly,  as  this  is  the  first  item  to  receive  attention  by 
canners.  There  is  still  a  sizeable  amount  of  last 
spring’s  pack  to  be  moved,  with  some  winter  pack  to 
complicate  matters.  Strictly  fancy  spring  pack  is  held 
at  $1.25  to  $1.40  for  No.  2i/4s,  but  mostly  at  the  lower 
price.  The  pack  of  the  coming  spring  promises  to  be 
held  below  that  of  last  year,  with  every  effort  made 
to  keep  the  quality  high.  Canners  realize  that  they 
cannot  compete  with  Southern  operators  on  the  matter 
of  price,  but  believe  they  can  continue  to  put  out  a 
superior  product  and  sell  it  on  its  merits.  The  sticking 
point  just  now  is  the  quantity  of  this  superior  pack 
that  can  be  moved. 

PIMIENTOS — An  active  business  has  been  booked 
of  late  on  California  red  pimientos  and  peeled  green 
chili.  These  have  been  moving  at  75c  for  the  4-oz.  size 
and  $1.25  for  the  7V^-oz.  size  in  red  pimientos,  and 
75c  for  the  4-oz.  size  in  chilis.  The  Georgia  pack  has 
proved  light,  imports  are  off  and  buyers  have  turned 
to  the  California  market.  The  California  Packing  Cor¬ 
poration  is  closely  sold  up,  with  the  outlook  that  every¬ 
thing  will  be  moved  off  within  a  couple  of  weeks  at  the 
latest. 

APPLES — The  spread  between  maximum  and  mini¬ 
mum  quotations  on  No.  10  apples  from  the  Pacific 
Northwest  is  growing,  at  the  expense  of  the  low  quota¬ 
tions.  While  $3.50  continues  to  be  the  price  for  No.  10, 
fancy  heavy  pack,  with  most  of  the  larger  interests,  it 
is  possible  to  locate  some  as  low  as  $3.00. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Shrimp  And  Its  Handling — Shrimp  Show  Up  In  Louisiana. 

Mobile,  Ala.,  February  4,  1938. 

HRIMP — The  large  shrimp  have  abandoned  the 
Alabama  waters  and  only  small  and  medium 
shrimp  in  limited  quantities  are  to  be  found,  there¬ 
fore  the  dealers  here  have  had  to  draw  heavily  from 
their  stock  of  frozen  shrimp  in  storage  to  fill  their 
orders. 

With  the  modem  methods  of  refrigeration,  shrimp  is 
one  of  the  food  commodities  that  freezes  well,  and, 
unless  held  too  long  in  the  cold  storage,  it  is  difficult  to 
detect  it  from  fresh  shrimp  when  it  thaws  out.  Of 
course,  the  shrimp  has  to  be  absolutely  fresh  when  it 
is  frozen.  One  of  the  greatest  knocks  that  frozen  per¬ 
ishable  food  commodities  receives  is  from  the  sale  of 
frozen  foods  that  were  not  absolutely  fresh  when 
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frozen.  Freezing  does  not  revive  a  perishable  product, 
but  simply  preserves  it  in  the  state  that  it  was  put 
in  the  freezer.  However,  all  perishable  food  commodi¬ 
ties  can  not  be  successfully  frozen  and  held  very  long. 

Cooked  and  peeled  shrimp  is  one  of  them.  Cooked 
and  peeled  shrimp  have  a  tendency  to  dry  up  and  get 
tough  after  a  few  weeks  in  storage  and  this  affects  the 
sale.  Oysters  on  account  of  their  very  delicate  perish¬ 
able  nature  will  not  stand  freezing  like  other  hardy 
foods. 

While  frozen  sea  foods  is  quite  an  important  branch 
of  the  industry,  yet  the  canning  branch  is  by  far  the 
most  important,  but  each  have  a  place  in  the  general 
progress  and  development  of  the  industry. 

MORE  ABOUT  LABELS — The  lack  of  proper  label¬ 
ing  of  canned  foods  has  been  a  drawback  to  their  maxi¬ 
mum  consumption.  While  the  pure  food  department 
of  the  government  has  been  trying  to  work  this  out, 
yet  it  has  met  with  opposition  from  within  the  industry. 
This  should  never  have  occurred,  because  canners  are 
standing  in  their  own  way. 

SHRIMP  SHOW  UP  IN  LOUISIANA— There  was  a 
good  strike  of  large  shrimp  on  the  Louisiana  coast  east 
of  the  Mississippi  River  last  week  and  a  good  portion 
of  the  shrimp  went  to  Biloxi,  Miss.,  so  the  raw  headless 
shrimp  shippers  of  Biloxi  and  New  Orleans  were  able 
to  make  some  heavy  shipments,  which  shrimp  brought 
them  15c  per  pound,  f.  o.  b.  shipping  point. 

The  price  of  canned  shrimp  is  $1.45  per  dozen  for 
No.  1  small;  $1.50  for  medium  and  $1.60  for  large, 
f.  o,  b.  factory. 


Books  You 

Need  To  Round  Out 

Y our  Business  Library 

A  COMPLETE  COURSE  IN  CANNING— The  industry’s 
Cook  Book,  Completely  revised  1936.  The  Sixth  Edition. 
360  pages  of  proven  procedure  and  formulae  -  used 
throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— The 

annual  compedium  of  the  industry’s  important  reference 
data,  food  laws,  pack  statistics,  prices,  grade  specifica¬ 
tions,  cut-out  weights,  label  requiremets  and  other  neces¬ 
sary  references.  Price  $1.00. 

THE  CANNING  CLAN— Earl  Chapin  May  presents  a  vi¬ 
vid  interpretion  of  the  canning  industry’s  history,  reveal¬ 
ing  achievements  of  the  many  pioneers  whose  triumphs 
over  innumerable  difficulties  are  responsible  for  our 
great  American  Canning  Industry.  487  pages.  Price  $3.00. 

APPERTIZING  or  the  Art  of  Canning-— A.  W.  Sitting’s 
exhaustive  treatise  covering  the  entire  field  of  canning, 
brings  together  a  vast  amount  of  reference  material  on 
food  manufacture  for  the  information  of  factory  owners, 
managers,  superintendents  and  students  of  the  art. 

857  pages.  Price  $7.00 

THE  CANNING  TRADE 

BALTIMORE  20  S.  Gay  Street  MARYLAND 


OYSTERS — ^We’ve  had  some  cold  weather  last  week 
and  it  looks  like  it  is  going  to  stay  with  us  through  a 
part  of  this  week. 

The  cold  wave  has  increased  the  demand  for  oysters, 
but  as  we  have  had  freezing  temperature,  it  has  also 
decreased  production,  because  the  men  can  not  work 
on  the  reefs  in  severe  cold  weather,  therfore  the  dealers 
have  not  fared  so  well. 

The  price  of  canned  oysters  is  $1  for  4-ounce ;  $1.05 
for  5-ounce,  and  $2.10  for  10-ounce,  f.  o.  b.  factory. 

ALABAMA  REEFS  CLOSED  TO  DREDGING— The 
Alabama  Oyster  Commission  have  definitely  decided  to 
keep  the  Alabama  reefs  closed  to  dredging  this  season 
in  order  to  conserve  the  oysters,  because  they  fear  that 
if  dredging  is  allowed,  it  will  destroy  what  is  on  the 
reefs  at  present,  of  which  the  bulk  is  small  oysters, 
which  if  left  undisturbed  another  year,  the  reefs  will 
have  a  crop  of  nice  big  oysters.  The  Gulf  Coast  Shrimp¬ 
ers  and  Oystermen  Association  of  Bayou  La  Batre, 
Ala.,  have  heartily  endorsed  the  ruling  of  the  Oyster 
Commissioners. 

• 

NATIONAL  CANNERS  ASSOCIATION  announces  that  it  is 
transferring  the  patent  rights  to  the  Tenderometer  to 
a  non-profit  Delaware  Corporation,  called  Canning 
Industry  Research,  Inc.,  which  will  hold  and  develop 
for  the  benefit  of  the  canning  industry  all  patents  de¬ 
veloped  by  or  presented  to  the  National  Canners  Asso¬ 
ciation  or  others.  Canning  Industry  Research,  Inc.,  is 
currently  offering  a  license  to  machinery  manufac¬ 
turers  to  manufacture  the  Tenderometer,  the  license 
to  be  awarded  to  the  qualified  manufacturer  who  agrees 
to  manufacture  at  the  lowest  price.  The  license  further 
provides  for  distribution  of  the  Tenderometer  by  all 
qualified  machinery  manufacturers  and  distributors. 
Inquiries  should  be  directed  to  Canning  Industry  Re¬ 
search,  Inc.,  1739  H  Street,  N.  W.,  Washington,  D.  C. 

• 

CANNING  PEAR  GROWERS  of  California  have  launched 
a  movement  designed  to  do  away  with  the  delivery  to 
canners  of  all  Bartlett  pears  below  the  shipping  grade 
designated  as  U.  S.  No.  2.  The  feeling  is  that  prices 
for  No.  1  fruit  are  being  affected  to  a  marked  extent 
by  the  quantities  of  cull  fruit  handled. 


ROBSON  GOLDEN  CROSS  BANTAM  CORN 


SCOTT  IMPROVED  YINERS^YINER  FEEDERS 


feHadcrt  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  COLUMBUS, □ 


February  7,  1938 


THE  CANN INC  TRADE 


29 


CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 


CANNED  VEGETABLES— Continued 


Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


ASPARAGUS 

White  Coloaial.  No.  2^4— •...•»•••• 

Large,  No.  2V4 . — . 

Medium.  No.  2^ . — 

Green  Mam.,  No.  2  ro.  cans.... 

Medium.  No.  1  talL . . 

Large.  No.  2 . . 

Tips.  Wkite,  Mam.  No.  1  aq...., 

Small.  No.  1  aq . . 

Green  Mam.,  No.  1  aq . . 


Eastern 
Low  High 


Green  Tips,  60/80,  2s . 

2.10 

2.10 

Green  Tips,  36/60,  2s . 

2.60 

2.60 

Green  Cuts  and  Tips,  2s . 

1.80 

1.80 

Green  Cuts  and  Tips,  10s.......... 

8.25 

8.25 

Green  Cuts,  2a . . . 

1.16 

1.16 

BAKED  BEANS 

.45 

.55 

.80 

1.00 

Mn  1ft  . 

3.25 

4.25 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

1.00 

1.05 

No.  10  . 

6.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.75 

.90 

No.  10  . 

3.35 

4.25 

Std.  Cut  Green,  No.  2 . 

.67% 

.75 

No.  10  . 

3.00 

3.35 

Fancy  Whole  Green,  No.  2 . 

1.25 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2 — 

No.  10  . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

1.00 

1.00 

No.  10  . - . 

Std.  Cut  Wax,  No.  2 . 

.90 

No.  10  . 

5.50 

Fancy  Whole  Wax,  No.  2 . . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

.70 

.75 

No.  10  . 

3.60 

Central  West  Coast 


Low  High 

Low 

High 

. — 

2.96 
■  3.05 
2.95 
2.75 

3.05 

3.15 

8.05 

2.85 

2.75  2.85 

2.85  2.95 

2.76  2.85 
2.67%  2.76 
2.60  2.60 

2.00  2.10 


.VI V2 
.80 

.OiY2 

.86 

2.76 

3.00 

1.10 

1.20 

1.20 

1.25 

1  1 

6.00 

.90 

1.05 

.90 

4.50 

.76 

.80 

.80 

.85 

4.00 

4.25 

1.46 

1.76 

1.40 

1.20 

1.26 

— 

Toi 

1.10 

4.76 

5.00 

.95 

1.00 

4.50 

.62% 

'".'65 

— 

— 

3.00 

3.25 

LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . . 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  &  White . 

No.  10  . . 

No.  2  Fresh  White. . 

No.  10  . . . 

No.  2  Soaked . 

BEETS 

Whole.  No.  2 . 

No.  2%  — . . . 

No.  10  . . . 

Std.  Cut,  Na  2.... . . 

No.  2^4  — . . . 

No.  10  . . 

Ex.  Std.  Cut,  Na  2..« . 

No.  2%  . . 

No.  10  . . 

Std.  Sliced,  No.  2 . 

No.  2%  . . 

No.  10  . . 

Ex.  Std.  Sliced.  No.  2 . 

No.  10 . . 

CARROTS 

Std.  Sliced.  No.  2 _ 

No.  10  . . . 

Std.  Diced.  No.  2 . . 

No.  10  . . . . 

PEAS  AND  CARROTS 

Std.  No.  2 _ 

Fancy  No.  1— - 


1.60 


1.35 


1.00  . 

.92% 

1.00 

5.76  . 

.80  . 

.90 

.95 

4.60  . 

.67%  . 

.60 

.65 

.76 

.90 

1.20 

1.10 

1.00 

1.60 

3.26 

8.76 

4.60 

.65 

.65 

.70 

.85 

3.00 

2.76 

3.25 

.70 

.76 

.77% 

.80 

3.00 

3.26 

.76 

3.76 

.70 

.76 

3.26 

3.60 

.76 

.72% 

.76 

8.60 

4.26 

.60 

.76 

.67% 

.70 

3.00 

8.75 

it 

2.76 

8.00 

.70 

.70 

1.10 

.90 

1.10 

1.20 

1.26 

i”.'o6  I'.io 

'".90  "’.'95 


.85  .90 

1.10  . 

3.85  . 

.95  _ _ 

3.60  . 


1.30 


Eastern 


Central 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . . 

No.  10  . . 

Eht.  Std.  No.  2 . . 

No.  10  _ _ _ 

Std.  No.  2 . . . 

No.  10  _ _ 

White.  Ex.  Std.  No.  2 _ 

No.  10  _ 

Std.  No.  2 . . 

No.  10  . . . 

Shoepeg,  Fancy  No.  2......... . 

No.  10  . . 

Ex.  Std.  No.  2 . _....... 

No.  10  . . . . 

Std.  No.  2 . . 


Low 

High 

Low 

High 

.90 

1.06 

.95 

1.06 

5.25 

6.00 

5.60 

6.76 

.85 

1.00 

.90 

.80 

.76 

.90 

.90 

4.60 

_ 

. . 

.70 

.76 

.85 

1.00 

.75 

5.75 

.70 


.87% 


.75 


.90 

"'.’75 


CORN — Creamstyle 

Yellow,  Fancy  No.  2 _ 

No.  10  . 

Ex.  Std.  No.  2„ . 

No.  10  .  4.50 

Std.  No.  2 . 

No.  10  . . . 

White,  Fancy  No.  2 . .80 

No.  10  .  4.50 

Ex.  Std.  No.  2 . 67% 

No.  10  . 4.25 

Std.  No.  2......„ . 62% 

No.  10  .  3.76 

HOMINY 


Std.  Split,  No.  1,  TalL _ 

No.  2%  . . 

No.  10  . . 


.75 


MIXED  VEGETABLES 

Fey.,  No.  2 . .80 

No.  10  . .  4.00 

Std.,  No.  2 _ ....... . . . . 55 

No.  10  . .  3.00 

PEAS 


.85 

4.50 


1.10 

.85 

.95 

4.76 

5.00 

.90 

.77% 

.85 

4.50 

4.60 

.76 

.80 

lIs 

.80 

.95 

“!80 

.67% 

.80 

4.25 

4.25 

4.50 

.72% 

.66 

.70 

3.60 

4.00 

.62%  .70 

1.90  2.35 


West  Coast 
Low  High 


No.  2  Fancy  Sweets,  2s.»....„„.. 
No.  2  Fancy  Sweets,  3s.............. 

No.  2  Fancy  Sweets,  4s . . 

No.  2  Fancy  Sweets,  6s . . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  8s........ 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Elx.  Std.  Sweets,  5s . 

No.  2  Std.  Sweets,  2s . . 

No.  10  Std.  Sweets,  2s......_ . 

No.  2  Std.  Sweets.  8s . 

No.  10  Std.  Sweets,  8s.. _ ..... 

No.  2  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  4s... _ ...... 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  5s....__...'  . 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey,  Alaskas,  8s . 

No.  2  Ex.  Std.  Alaskas,  Is . 

Na  2  Ex.  Std.  Alaskas,  2s . 

No.  2  Ex.  Std.  Alaskas,  Ss . 

No.  10  Ex.  Std.  Alaskas,  Ss . 

No.  2  Ex.  Std.  Alaskas,  4s....„ 

No.  2  Ex.  Std.  Alaskas,  5s . 

No.  2  Std.  Alaskas,  8s . . 

No.  10  Std.  Alaskas,  8s . . 

No.  2  Std.  Alaskas,  4s . . 

No.  10  Std.  Alaskas,  4s__ . . 

No.  2  Std.  Alaskas,  6s__. . . 

No.  10  Std.  Alaskas,  6s _ _ _ _ 

No.  2  Ungraded . . 

Soaked,  2s  . _...... 

Blackeye,  2s,  . 

10s  . . . 

PUMPKIN 

Fancy,  No.  2 . «... . . 

No.  2% _ 

No.  8  _ 

No.  10  . . . 

SAUER  KRAUT 

Fancy,  No.  2._.»................„'»..~... 

No.  2%  _ 

No!  10  "Z!!""".’!!!!!r„'.’Z“".'!!.'!!.'! 


SPINACH 


No.  2  . 

No.  2%  . 


No.  10 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gn.  Com,  Fr.  Limaa. 
Triple,  No.  2...., _ — - - 


1.30 

1.60 

1.36 

1.46 

1.16 

1.35 

1.26 

1.40 

1.10 

1.26 

1.16 

1.30 

1.00 

1.16 

1.06 

1.25 

1.10 

1.25 

1.20 

1.30 

.95 

1.10 

1.10 

1.15 

.90 

1.10 

1.00 

1.05 

1.16 

.85 

1.00 

1.00 

1.05 

.90 

1.10 

6.60 

6.76 

. . 

.95 

.80 

1.00 

i.ib 

1.16 

.90 

6.00 

6.26 

6.00 

6.26 

.80 

1.00 

.90 

1.00 

...CM. 

4.26 

4.76 

4.76 

6.00 

.77% 

.90 

.90 

.95 

4.26 

4.76 

4.26 

4.60 

1.36 

1.60 

1.40 

1.60 

1.26 

1.60 

1.80 

1.46 

1.16 

1.30 

1.20 

1.30 

1.10 

1.26 

1.26 

1.80 

1.10 

1.10 

1.00 

1.26 

1.20 

1.30 

.85 

1.06 

.86 

1.05 

1.10 

1.20 

4.76 

4.76 

6.60 

.90 

.80 

.90 

1.06 

1.10 

1.00 

1.06 

.72% 

.76 

.90 

.90 

1.00 

4.00 

4.00 

4.50 

4.60 

4.75 

.70 

.75 

.72% 

.80 

.85 

.90 

3.76 

4.00 

3.62% 

4.00 

4.25 

4.50 

.80 

.90 

.67% 

_ 

4.00 

4.60 

.70 

.90 

.96 

.42% 

.50 

.56 

.60 

.67%  .60 

2.16 

2.76 

8.60 

.67% 

.70 

2.76 

3.60 

.70 

.60 

.70 

.80 

1.15 

.76 

.90 

.76 

.86 

2.75 

2.75 

3.26 

£25 

2.50 

.70 

.77% 

.65 

.72% 

.80 

.80 

.95 

.80 

.87% 

.95 

2.80 

3.10 

£70 

£86 

8'.1!6' 

.72% 

.85 

.60 

.70 

.90 

1.12% 

1.00 

1.00 

.85 

1.00 

1.06 

1.40 

3.25 

3.40 

2.75 

3.25 

3.76 

4.36 

.80 

1.06 

_ _ 

_ _ 

. 

. 

.90 

eeeeess 
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No.  2  . 

No.  2%  . 

No.  3  . . 

No.  10  . 


TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04.. 

No.  10  . . 

Std.,  No.  1,  Trim  1.086 . 

No.  10  . 


.65  .70 

.97%  1.00 
1.10  1.16 
3.10  3.10 


.42% 

3.26 

.40 

3.00 


.67%  .76 
.90  1.00 


TOMATO  JUICE 

No.  1  . . 

No.  2  . . 

No.  10  . 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . . 


.40 

.66 

2.60 


.76 

1.00 

3.75 


.46 

.70 

3.00 


.46 

.70 

3.00 


1.00 

3.75 


Canned  Fruits 


APPLES 


No.  10,  water . 

No.  10,  standard  heavy  pack.. 
No.  10,  fancy  heavy  pack — 

APPLE  SAUCE 

No.  2  Fancy™ . . 

No.  10  - ... - 

No.  2  Std . . . 

No.  10  . . . 


2.50 

2.76 


2.90 

3.15 


APRICOTS 

No.  2%,  Fancy........-..™™ 

No.  2%,  Choice - - 

No.  2%,  Std . . 

GRAPEFRUIT 

8  oz.  . . . . 

No.  2  . . . 

No.  6  . . 

GRAPEFRUIT  JUICE 

8  OE.  . - . ™...™.™. 

No.  1  . . 

No.  800  . . 

No.  2  . . . 

No.  6  . . 

PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  - - 

Choice,  No.  2%..-.. — ™ 

No.  10  . . 

Bartlett.  Fancy,  No.  2%.. 
Choice,  No.  2%........™.. 

Std.,  No.  2% . 

No.  10.  Water - 

No.  10.  Syrup . . 

No.  10  Pie.  S.  P - 


.65  .70 

2.90  3.00 

.66  . 

2.76  . 

Florida 

.60  . 

.96  1.06 

2.75  2.90 


Texas 

"’97%  I'.bb 


1.35  1.36 


1.85  1.90 

1.70  . 


PEACHES 

Fey.,  Y.  C..  No.  2% - 

Choice.  No.  2% . . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  TalU 

S^onds,  Yel.,  No.  2%  . 

No.  10,  Fancy . 

Peel^,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . . . 

Std.,  No.  2 . . 

No.  2%  . . 

Sliced,  Standard,  No.  10....-™.. 

Shr^ded,  Syrup,  No.  10..— 
Crushed,  Ex.  Std.,  No.  10 . 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2 . . . 

No.  2%  . . 

46  oz . -.....- _ 

No.  10  . . 


SWEET  POTATOES 

Eastern 

Low  High 

Ontral 

Low  High 

West  (Toast 
Low  High 

.70  .70 

No.  2%  — .' - 

No.  . .  . 

.86  .87% 

— 

— 

Nn  10  . 

2.76  8.00 

.75  . 

N«.  2%  ' . . . 

.97%  1.00 

■Mrt  .  . . 

No,  10  . . . 

3.26  8.60 

TOMATOES 

Solid  Pack 

.90 

1.16 

1.10 

1.40 

1.00 

1.36 

1.06 

Nn'’2%  . . . . 

1.37% 

No.  7. . . . 

Nn.  iO  . . . . . 

4.00 

4.25 

.60 

.76 

1.00 

.66 

.80 

1.10 

TJrt  2  . . 

.72%  .76 

1.06  1.26 

No  91^  . - „ 

■Nrt  a  "  _ _ 

1.16  1.20 

No!  io . 

3.35  3.50 

3.40 

3.60 

2.76 

2.85 

Std..  No.  1 . - . -  - 

.42%  .60 

.45 

.60 

With  puree 

.60  .65 

CANNED  FRUITS— ConUnued 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% _ 

No.  10 _ _ — 

BLACKBERRIES 

Std.,  No.  2 _ 

No.  8 _ 

No.  10,  water— ™.—.- 

No.  2,  Preserved _ _ 

No.  2,  Syrup— ....-™-.-.- 


BLUEBERRIES 

No.  2 _ 

No.  10  _ _ _ 


_  1.66 

-  6.76 


1.86 

7.00 


.67%  .76 

.82%  .87% 


CHERRIES 

Std.,  Red,  Water,  No.  2....—.. 
Std.,  White,  Syrup,  No.  2....— 
Ex.  Std.,  Preserved,  No.  2 . 


3.40 

.60 

2.76 

2.85 

Red  Sour  Pitted.  No. 
R.  A.,  Fey.,  No.  2%.. 

Choice,  No.  2% . 

Std..  Nn.  2% 

3.26 

3.36 

3.40 

2.86 

3.00 

GOOSEBERRIES 

Std..  No.  2 . 

No.  10  . 

.60 

.65 

.57% 

.76 

.70 

.76 

RASPBERRIES 

3.26 

2.90 

3.00 

Black,  Water,  No.  2.. 

.66  .67% 

.86  .90 

2.90  3.00 


Red,  Water,  No.  2.. 
No.  10  . 


1.80 

6.60 


1.36 

6.60 


Red.  Syrup,  No.  2 . 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . . 

No.  2  . . . . 

Pres.,  No.  1 . . 

No.  2 


1.46 

1.60 

7.26 

7.60 

7.00 

7.60 

7.26 

7.60 

1.76 

1.60 

1.60 

3.00  3.60 


.80  .85 

4.60  4.80 


Std.,  Water,  No.  10.. 


Canned  Fish 


1.90 

1.66 

1.45 


2.00 

1.85 

1.66 


California 


1.06 

3.10 


1.26 

3.60 


HERRING  ROE 

10  oz.  .  1.60 

No.  2.  17  oz. . - . .  1.66 

No.  2.  19  oz .  2.00 

LOBSTER 

Plate.  1  lb . .  6.60 

lb . 3.26 

lb .  1.96 


.44 

.45 

.37 

.38% 

.54 

.55 

.45 

.46% 

.63 

.65 

.55 

.60 

.62% 

.66 

.72% 

.76 

.66 

.67% 

.76 

.85 

.00 

2.06 

2.12% 

2.32% 

2.40 

1.86 

1.90 

1.66 

1.76 

1.60 

1.66 

4.00 

6.75 

6.00 

3.16 

3.60 

1.70 

1.80 

1.66 

1.66 

1.46 

1.60 

1.02% 

1.35 

1.20 

5.80 

6.26 

1.70 

2.00 

. 

1.46 

1.60 

1.86 

. 

...... 

6.86 

OYSTERS 

Std.,  4  oz. . - .  1.00 

6  oz.  — .  1.05 

8  oz.  .  2.00 

10  oz . - .  2.10 

Selects,  6  oz . - . 

SALMON 

Red  Alaskas,  Tall,  No.  1......™ . 

Flat,  No.  % _ _ 

Cohoes,  Tall,  No.  1........—..-—  . 

Flat,  No.  1 . . -  . 

No.  %  . .  . 

Pink,  Tall.  No.  1 . . . 

Flat,  No.  % . . 

Sockeye  Flat,  No.  1 . - . 

No.  %  . .  . 

Chums.  Tall,  No.  1 . . 

Medium,  Red.  Tall . - . 


1.60 

1.76 

2.00 


6.60 

8.26 

1.96 


1.06 

1.10 

2.10 

2.20 


.60  _ 

.82%  - 

1.20  _ 

1.66 _ 

2.76  _ 

6.60 _ 


SHRIMP 

No.  1,  Small .  1.46 

No.  1,  Medium . 1.60 

No.  1,  Large .  1.60 

SARDINES  (Domestic),  Per  Case 

%  Oil,  Key . 3.80 

%  Oil,  Keyless.- . 3.00 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton .  3.80 

%  Mustard,  Keyless .  2.70 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . - . 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . -  . 

Fey.,  Yel.,  Is,  48’s _ _ _ _ 

%s  ....- . . . 

V48  . . 

Light  Meat,  Is . . . 

%s  . . .  . . 


3.10 


3.90 

2.80 


2.60 

8.76 


2.66 

9.00 


1.60 

6*76 


8.16 

8.26 

2.90 

8.10 

2.70 

1.70 

8.00 

2.16 

9.00 

2.16 

9.00 

2.66 

2.66 

9.00 


2.40  2.60 

1.66  1.70 

2.20  . 

libb  l”.26 

.86  . 

3.60  . 

2.10  . 

1.10  1.16 
1.80  2.20 


1.65 

3.26 


1.70 

3.30 


.  6.70 

11.00  11.46 
6.00  6.30 

4.00  4.16 

10.00  10.66 

6.60  6.76 

3.76  3.95 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


SEWAGE  OR  DISPOSAL  PLANTS— State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
other  wastage.  We  have  what  you  want  write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  Canning 
Machinery. 


FOR  SALE — At  sacrifice  for  quick  removal,  1  Roberts  54" 
Water  Filter;  1  150-h.  p.  Boiler  (brick  in  type);  Woven  Wire 
and  LaPorte  Matting,  all  widths;  Conveyor  Chain  with  attach¬ 
ments;  No.  67,  No.  75,  No.  77  and  No.  1100  class  Malleable  Iron 
Roller.  Wm.  T.  Howeth,  Lewes,  Del. 


FOR  SALE— 3  Boilers,  high  pressure,  vertical,  115  pounds 
steam  pressure,  complete  with  all  equipment  and  stack,  50  and 
70  H.  P.  In  use  with  state  boilers  and  inspector’s  certificate. 
Carroll  County  Essential  Oil  Co.,  Woodbine,  Md.,  Sykesville  3F12. 


FOR  SALE — Apple  Sauce  Canning  Equipment,  Paring 
Machines,  Cookers,  Washers,  Fillers,  various  Conveying  equip¬ 
ment,  etc.  In  good  condition.  The  Quaker  Maid  Co.,  Inc., 
Brockport,  N.  Y. 


FOR  SALE — Reconditioned  Machinery.  1  18-ft.  Sprague 
Blancher,  1  Sprague  Cooling  Tank,  2  Chisholm  Scott  Viners, 
2  Berlin  Rod  Washers,  2  Berlin  Retorts,  3  Water  Tight  Hopper 
Trucks.  Canning  Machinery  Co.,  Berlin,  Wis. 


FOR  SALE — Equipment  for  Condensate  Return  System  to 
Boilers.  1  Crane  Dump  Trap  No.  95C,  2"  inlet  and  discharge, 
A-No.  1  condition,  used  three  seasons;  1  Crane  Dump  Trap  No. 
95D,  2"  inlet  and  discharge,  used  only  two  seasons,  A-No.  1 
condition;  1  Morehead  Dump  Trap  No.  28123-6,  3"  inlet  and 
discharge,  used  three  seasons,  A-No.  1  condition;  1  Morehead 
Dump  Trap  No.  20769,  2"  inlet  and  discharge,  good  working 
order;  1  Morehead  Dump  Trap  number  unknown,  same  model 
as  aforementioned  trap,  2"  inlet  and  discharge,  good  working 
order;  1  Sterling  Dump  Trap  No.  539,  1"  inlet  and  discharge, 
good  working  order.  Edgar  F.  Hurff  Co.,  Swedesboro,  N.  J. 


FOR  SALE — New  and  used  boilers,  heaters,  pumps,  engines, 
air  compressors,  valves,  traps,  etc.  We  carry  general  line  of 
power  plant  equipment.  Let  us  know  your  needs.  Boiler 
Engineering  &  Supply  Co.,  Phoenixville,  Pa.  Phone  2524. 


FOR  SALE — 5  Tuc  Huskers,  good  condition;  2  Berlin  Double 
Batch  Mixers;  2  Berlin  Blending  Tanks,  used  one  season.  For 
sale  at  a  bargain.  Roxanna  Canning  Co.,  Inc.,  Waynesville, 
sale  at  a  bai’gain.  Roxanna  Canning  Co.,  Inc.,  Waynesville,  0. 


FOR  SALE — Olney  Duo  Washer.  Thoroughly  re-built  and 
guaranteed.  Geo.  J.  Olney,  Westernville,  N.  Y. 


FOR  SALE  — FACTORIES 


FOR  SALE — Four  line  Cannery  located  in  the  irrigated  district 
of  the  Central  West.  Excellent  growing  conditions  for  tomatoes, 
green  and  wax  beans  and  other  vegetables.  Write  for  full 
particulars.  Address  Box  A-2276  c/o  The  Canning  Trade. 

What  Eastern  Manufacturer  or  Packer  in  food  industry 
desires  services  of  a  well  informed  and  experienced  salesman,  to 
handle  their  account  on  a  basis  of  brokerage  or  as  a  Division 
Sales  Agent.  Finest  entree  to  largest  cooperative  chains.  Bears 
closest  investigation.  Address  Box  A-2277  c/o  The  Canninc 
Trade.  ® 


FOR  SALE— In  Howard  County,  Maryland,  between  Baltimore 
and  Washington,  on  the  B.  &  O.  R.  R.  with  siding,  concrete  block 
cannery  partially  equipped,  with  12  acres  of  fertile  land.  Priced 
reasonably.  Address  Box  A-2278  c/o  The  Canning  Trade. 


FOR  SALE — Two  canning  factories  located  at  Quinton,  N.  J. 
For  full  particulars  address:  Fogg  &  Hires  Co.,  Salem,  N.  J. 


HELP  WANTED 


WANTED — Young  man  for  sales  department  by  large  canned 
food  manufacturer.  Selling  qualifications  essential;  experience 
not  necessary,  but  helpful.  State  all  particulars.  Address 
Box  B-2279  c/o  The  Canning  Trade. 


WANTED— Superintendent  by  large  Eastern  Canner  of 
tomato  products,  jellies,  etc.  Must  be  experienced  and  able  to 
take  charge  of  plant.  Reply  stating  age,  experience,  etc. 
Address  Box  B-2251  c/o  The  Canning  Trade. 


WANTED — Competent  man  fully  versed  processing  Baked 
Beans,  Pork  and  Beans,  Red  Kidney,  Dry  Lima,  Hominy,  Brown 
Broad,  etc.  Give  full  particulars  experience  and  training. 
Address  Box  B-2260  c/o  The  Canning  Trade. 


WANTED — Food  Chemist  for  year-round  position  with  large 
Eastern  canner.  State  experience  and  salary  expected.  Address 
Box-B  2250  c/o  The  Canning  Trade. 


WANTED — Experienced  Mushroom  Grower,  for  Western 
New  York  Plant.  Excellent  opportunity  for  right  man.  Part 
interest  available.  Address  Box  A-2275  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  machinist,  25  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


POSITION  WANTED — By  man  thoroughly  experienced  in 
brokers-wholesale  and  direct  retail  sales  contacts,  all  canned 
foods,  highest  references.  Location  immaterial.  Salary  or  com¬ 
mission  and  drawing  account.  Address  Box  B-2258  c/o  The 
Canning  Trade. 
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POSITION  WANTED — As  Manager.  15  years  operating 
group  plants.  Now  connected  with  one  of  largest  plants  in 
South.  Reference  from  present  and  former  employers.  Desire 
location  in  the  West.  Address  Box  B-2274  c/o  The  Canning 
Trade. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 


POSITION  WANTED — As  Superintendent  by  man  with  ex¬ 
tensive  experience.  Good  references.  Address  Box  B-2266 
c/o  The  Canning  Trade. 

POSITION  WANTED — By  competent  man  capable  of  organiz¬ 
ing  and  operating  a  canning  factory,  practical  experience  with 
factory  operations  from  contracting  to  finished  products.  Ad¬ 
dress  Box  B-2271  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  of  canning  plant 
by  man  of  38  with  15  years’  experience.  Can  build,  equip  and 
pack.  Familiar  with  peas,  stringless  beans,  sugar  corn,  lima 
beans,  tomatoes  and  spinach.  Understand  field  work  thoroughly. 
Best  references.  Address  Box  B-2272  c/o  The  Canning  Trade. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


Contributions  Welcome 


WHY  THE  CASE  WAS  DISMISSED 

A  young  man  had  been  arrested  for  kissing  a  pretty 
girl,  and  she  was  on  the  witness  stand. 

“You  say,”  said  the  attorney  for  the  defendant,  “that 
the  young  man  kissed  you  against  your  will  ?” 

“Yes,  he  did,  and  he  did  it  a  dozen  times,  too.” 

“Well,  now,  is  it  not  true  that  you  also  kissed  him 
during  the  affray?” 

Objected  to;  Objection  overruled. 

“Now  answer  my  question,”  continued  the  attorney. 
“Did  you  not  kiss  the  defendant  also?” 

“Yes,  I  did,”  replied  the  witness  indignantly,  “but  it 
was  in  self-defense.” 

“Just  think,  three  thousand  seals  were  used  to  make 
fur  coats  last  year.” 

“Isn’t  it  wonderful  that  they  can  train  animals  to  do 
such  work?” 


CONTINUOUS 


IV rite  for  Catalogue  and  further  particulars 

MORRAL  BROTHERS,  Morral,  Ohio 


MODERN  / 

DESIGNS 


A  very  prominent  man  recently  died  and  shortly 
after  a  friend  of  the  family  called  to  condole  the  widow. 
The  caller  had  been  a  very  warm  friend  of  the  deceased, 
and  as  he  was  about  to  depart  he  asked : 

“Did  Will  leave  you  much?” 

“Oh  yes,  indeed,”  replied  the  widow,  “nearly  every 
night.” 

Teacher :  Can  any  of  you  girls  tell  me  what  makes  the 
tower  of  Pisa  lean?” 

Fat  Girl:  I  don’t  know.  If  I  did.  I’d  take  some  of  it 
myself.” 

RESPECT 

She  had  just  received  a  beautiful  skunk  coat  from 
her  husband. 

“I  can’t  see  how  such  wonderful  furs  come  from 
such  a  low,  foul-smelling  beast.” 

“I  don’t  ask  for  thanks,  dear,”  said  her  husband, 
“but  I  really  must  insist  on  respect.” 


to  meet  your  trade  requirements. 


Pi  edmont  labelCom  pany 


I  NCORPORATE.D 


DESIGNERS  '  '  LITHOGRAPHERS 


ANDY  MacPHERSON 

“My  good  fellow,  how  is  it  that  you  have  a  picture  of 
only  one  of  your  twins  ?” 

“Well,  what’s  the  difference?  They  both  look  alike.” 

Golfer:  Caddy,  is  the  Major  out  of  that  bunker  yet? 
How  many  strokes  has  he  taken  ? 

Caddy:  Seventeen  niblick  and  one  apoplectic,  sir. 

“We  offer  an  excellent  course  in  foreign  relations.” 
“Not  interested !  All  my  folks  live  right  here  in  the 
U.  S.  A.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADIUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaq[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

California  Packing  Corp.,  San  Francisco,  Calif. 
Indiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 
CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag|ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill.  - 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FaLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

■United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS.  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
FERTILIZER. 

American  Cyanamid  Co.,  New  York  City. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagrara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mirs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co  ,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 
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INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  II'. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

H.  C.  Chapman,  Detroit,  Mich. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY, 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  V/estminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  (iorp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagaa'a  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 

also  For  Cut  String  Beans 


0  For  filling  Whole  Tomatoes. 

0  Measures  each  can  full  alike  with¬ 
out  crushing. 

0  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

0  Shaker  Fruit  adjusting  plate. 

0  Compression  adjustment. 

%  Can  adjust  to  any  weight  desired. 
Prices  on  request. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


PLANTS 

OF  THE 


PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

V  MAIN  OFFICE 

BALTIMORE  MD. 


Indiana  Certified  Asgrow  Baltimore 

Earlier  and  deeper  fruited,  with  strong,  leafy  vines  to  protect  the  color 

Seed  of  this  special  strain 

has  been  produced  exclu¬ 
sively  from  greenhouse- 
started  plants. 

has  been  thoroughly  fer¬ 
mented. 

has  been  treated  with  bi¬ 
chloride  of  mercury. 

has  been  saved  at  a  plant 
where  no  other  strain  or 
variety  was  raised  in  the 
district  or  entered  the 
plant  or  its  premises. 

has  consistently  produced 
crops  rating  among  the 
highest  yields  for  canning. 
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Every  possible  precaution 
is  taken,  from  planting  to 
packaging,  to  protect  this 
seed  from  contamination. 

First  the  plants  are  started 
in  the  greenhouse  in  fresh 
potting  soil  which  has 
never  grown  tomatoes. 

Later  they  are  moved  out 
to  isolated  fields  in  the 
hardy  air  of  northern 
Indiana.  After  harvest, 
seed-saving  operations  are 
conducted  under  com¬ 
pletely  sanitary  conditions, 
including  even  disinfection 
of  the  workers’  shoes  lest 
they  should  carry  in 
disease  germs. 

The  whole  cycle  of  opera¬ 
tions  is  under  the  supervi¬ 
sion  of  Purdue  University 
and  the  State  Entomologist 
of  Indiana  as  certified  on 
their  seal  affixed  to  each 
package. 
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Sales  Branches 
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